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Limits of Liability/Disclaimer of Warranty 
The author and publisher of this book have used their best efforts in preparing the contents. The author 
and publisher make no representation or warranties with respect to the accuracy , applicability, fitness or 
completeness of the contents of this book. The author and publisher do not warrant the performance, ef-
fectiveness or applicability of any sites listed in this book. All links are for information purposes only and 
are not warranted for content, accuracy or any other implied or explicit purpose. In addtion the author and 
publisher are not responsible for the content on any linked site contained in this book or for any link on 
any linked site. 

All prices and monies stated were correct at time of publication but can be subject to change. It is the 
readers responsibility to check the accuracy of stated monies for themselves before embarking on any 
financial pursuit. 

The author and publisher shall not be liable for any indirect or consequential loss or damage whatsoever 
(including without limitation any loss of profits, loss of revenue, loss of opportunity or your liabilities to 
third parties) which you may suffer arising out of or in connection with this product. 

Any claims to potential earnings are for information purposes only and do not guarantee that any income 
is guaranteed. All individual decisions and efforts will produce individual results. The author and publisher 
are not liable for any income/loss of income of the reader. 

The author and publisher will not be liable for any damages of any kind arising from the use of or inability 
to use the contents of this book (including without limitation the purchase or use of products from this 
book). The author and publisher will not be liable for any damages, including without limitation direct, indi-
rect, incidental, special, punitive or consequential damages, even if formally advised of the possibility of 
such damages, this includes damages for negligence or gross negligence. 

You agree to indemnify and hold the author and publisher harmless, and our affiliates, officers, directors, 
employees and agents, from and against any third party claims, liability, damages and costs (including 
without limitation attorney's fees), arising from your use of the contents of this book. 
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Introduction
The Complete Online Course
Learn How to Build websites From Scratch, How to Write Web Page Content and 

How to Start Making Money Today! 

Right now I know what you're thinking, because the reason I wrote this book is because 

I've been where you are right now. 

You have a burning desire to work from home and design and build all your own web-

sites. 

But the problem, is that you just don't know where to start and you can't find anyone to 

show you how to build websites. Sure there's plenty of people who want to sell you their 

expensive software that will build websites for you, or there's professional designers 

who will charge you a hefty fee for doing the work for you. 

But you want to be in control. You want to be able to design and build your own websites 

and be able to update them and change them whenever you need to. 

But how do you learn how to design and build websites from scratch – with no software 

required? 

I know that when I wanted to learn to build websites, it was difficult to find a suitable 

course. In fact I only found one decent course on web page design and it cost me nearly 

$1,000. 

And even then I still didn't know how to make money from my websites. I knew there 

was a way because plenty of other people were doing it. 

But I just couldn't figure it out. 

There was also a lot less resources around at the time to help me to learn and under-

stand what I needed to know. 

So mine was a journey of trial and error. But thankfully, yours doesn't have to be that 

way. 
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You are about to learn everything you need to know to design and build websites and 

make your own online business an outrageous success. 

This whole book is a step-by-step course in how to write web page content, create your 

own web pages from scratch and start making money straight away. 

This isn't some get-rich-quick scheme that you probably come across on the internet 

quite often. 

This is a serious way to start your own online empire and start earning a passive in-

come. 

And having a passive income means that you will literally be making money while you 

sleep. 

That's the beauty of working online. You can set up your websites and they can go on 

earning you money year after year. And it can all be automated so that you can get on 

with enjoying your life instead of trudging to work every day to do a job that you hate. 

And isn't that what you really want? 

In order to complete this course there are a few things that you'll need – 

• Good basic computer skills (emailing, surfing, word processing, etc)
• A computer
• Access to the internet
• Internet Explorer 5.0 or higher
• Netscape Navigator 4.76 or higher
• 800 x 600 computer screen resolution
• 256 color
• Sound card
• Speakers
• 50 free hours

As you move through this course, go slowly at your own pace. Do all the exercises and 

assignments and don't skip anything. Because if you make only a half-hearted attempt 

to do the exercises and assignments, you'll only get half-hearted results. 
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This course is split into 3 Modules – 

• Module 1 – Writing For The Web
• Module 2 – Web Page Design
• Module 3 – How to Start Earning Money on the Web Today!

Once you've finished the course, you'll need to keep up your efforts to maintain your 

websites and keep your content up-to-date and relevant. 

The best thing about creating your own online businesses is that you get to choose how 

much you work and how much you earn. 

And when it comes to money, the sky really is the limit. So let's get started and begin 

Module 1. 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MODULE 1
Writing For the Web

Introduction

In this module you will learn the skills you need to become a skilled internet writer. You 

will learn how to make your own website more interesting to visit and make your content 

more effective and therefore more profitable. 

There are millions of websites on the internet, but not all are well written. They may look 

good, but if the web copy doesn’t read well, then the money spent on design is wasted. 

This is why good web writers are always needed. 

This course can help you become a great web writer even if you are a complete novice 

and have never written professionally before. Or if you do have some writing experi-

ence, it will help you enhance your skills and develop them for use on the internet. 

You can then use your new web writing skills to set up your own profitable website – or a 

whole network of sites or to earn a living as a professional web writer. 

This module not only contains all the information you need to become a great web 

writer, but as this is an actual writing course, it also contains 6 writing assignments for 

you to complete to help you not only learn about web writing, but so that you can get 

practical experience at this skill. 

To gain the most knowledge and understanding from this course, read it all the way 

through once. Then go through it again and complete each assignment in turn. Don’t 

skip any of the assignments as they are all related to each other in one way or another 

and so, what you do in one assignment will be used in another. 

When you’ve completed the course, you will have the skills and confidence you need, to 

be a profitable web writer. 
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Understanding Your Target Market
The internet has revolutionized business, study, publishing, shopping, and many other 

areas of our lives. 

But one thing about the internet will always remain the same – it revolves around the 

written word. 

Yet some companies spend thousands to design a flashy website, and pay little atten-

tion to the quality of writing on it. 

They seem to believe that if a website looks good, then it is good. 

But modern internet users are a lot more savvy these days. So web content needs to be 

easy to understand and the words have to convey their message simply, quickly and ef-

fectively. If not, the website visitor will leave with just one click of the mouse. 

Most website visitors will decide whether to stay on a website – or not – within only a 

few seconds. So the written words on a web page need to compel them to read on. 

In the ‘real’ world, if a customer walks into a store, they have to physically leave if they 

don’t like it and also have to cope with the dreaded face-to-face situation of saying “no 

thank you” to a sales person. 

But on the internet, a visitor can leave in just a ‘click’ – with no more physical effort re-

quired. 

The internet also allows small companies to compete with large organisations on a level 

playing field. 

This is because to an internet user, the web page of a multi-million dollar international 

company looks the same size as the web page of a sole-trading, self-employed busi-

ness person. So if the sole-trader’s website is better written and easier to use than the 

multi-national company, then he can get more business than even the largest of his ri-

vals. 

When it comes to doing business on the internet, the well-written website is what really 

counts. This is because words stick in people’s mind longer than the images they see. 
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Just think of some of the well-known slogans, jingles and advertisement headings that 

people remember for years and years – 

• “Coke – it’s the real thing” “Beanz meanz Heinz”
• “A Mars a day helps you work, rest and play”
• “They laughed when I sat down at the piano, but then when I started to play…”

But try and remember the images that went with these slogans and headings. The 

chances are that you cannot remember them at all. 

This is why the written word is so important both online and off-line. 

As you go through this course you will learn web writing skills that will make your own 

website more profitable and user-friendly and give you the web writing skills you need. 

The Who and Where of Web Writing
Very few business people dedicate enough time to writing. They find time for 

all their other activities such as going to meetings, reading reports, attending business 

lunches and having drinks after work with colleagues. But good writing usually goes to 

the bottom of their ‘to do’ list, if it makes it onto the list at all. 

They may even be good at writing, but the quality of what they produce is not superior. 

These days, a lot of business people prefer to outsource their writing requirements be-

cause they are too busy (or can’t be bothered) to do it themselves. They also know that 

what they pay for will be of far better quality than what they can produce themselves, 

because most writers produce more superior work when writing for someone else. 

The good news about web writing is that it is a skill that can be adapted to any kind of 

website. You just need to learn how to adapt your writing style for the different markets. 

The easiest place to begin web writing is in areas that you are already familiar with. 

Perhaps you have a specialist knowledge on a particular subject (say you own a certain 

type of horse) or you have a lot of knowledge about a particular country (most likely 

your own or one you’ve visited or studied recently) or you may simply know a lot about 

caring for pet guinea pigs. 
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Eventually as you become more proficient at web writing you’ll be able to diversify into 

hundreds of subjects you can write about. 

But to begin with it’s better to start with subjects you are familiar with, that way you’ll 

know if your writing is relevant and informative enough. 

It’s also better to set your sights on achievable goals instead of trying to write fabulous 

web copy on a subject you know nothing about, nor understand the audience you are 

writing to. 

You might want to start by writing for a website of a local charity or church. Or write for 

online magazines for low pay (or no pay) just to get your name as a web writer around 

the internet. 

A few years ago, one web writer began her web writing career by writing articles for a 

small website selling PC games. After a few months the website was bought by a huge 

multi-media company for millions of dollars and her writing talents were part of the deal 

and she went on to earn a lot of money (as well as being given a huge transfer fee). 

So you see, anything can happen. And whether you want to write content for other peo-

ple's websites or your own, remember that in the online world, 

content is king. But for the time being, begin with the old saying “Start from where you 

are.” 

Everyone has some sort of life experiences, qualifications and skills. You can now learn 

to put them all to some good use. 
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Assignment 1

Take out a piece of paper and write down a list of all the areas you feel qualified to write 

about. 

To help you, below is a list of life experiences and the subjects it can make you qualified 

to write about – 

• Divorced – marriage and divorce
• Holidays in Australia – life and culture in Australia.
• Teenage children – parenting or raising teenagers
• Housework – how to clean a house
• Dieting – how to eat healthily or how to lose weight
• Have pets – how to look after dogs, cats, etc
• Work in retail – customer care/stock control
• Play badminton – playing badminton
• Grow vegetables – vegetable gardening
• Attended high school – education
• Ex-smoker – how to give up smoking

The following is a list of websites that this type of knowledge would make you qualified 

to write for – 

• Relationship sites
• Travel sites
• Parenting sites
• Money/time saving sites
• Food sites
• Animal/pet sites
• Career sites
• Sports sites
• Gardening/organic sites
• Education sites
• Health sites
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Now write your own list of life experiences and qualifications. Even if you aren’t very old 

and don’t have many life experiences, you still know about being a child, attending 

school, dealing with bullies, ‘fitting in’, fashion, plus numerous other subjects that you 

will have learned about at school such as cooking, sewing, woodwork, etc. 

Just think hard and take as much time as you need to come up with as many ideas as 

you can. You’re expertise may lie in a subject that you’ve read a lot about or a hobby or 

other interest. 
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The Problems of Badly Written Web Copy
Badly written web copy not only makes visitors not want to stay on a website but, if the 

website belongs to an off-line business, it can drive customers away. 

Here are three simple case studies of how a badly written website can affect business. 

Case study one

John runs a successful organic food store and has decided to start a website 

to help bring more customers to his store. He hires a web designer to come up with the 

perfect web design and writes the content himself. He then sets about driving visitors to 

his website. 

After a few months he discovers that not only has there been little activity at this web-

site, but also his organic store isn’t getting more trade liked he’d hoped it would. 

Why? 

Because the badly written web copy made his company look amateurish and unprofes-

sional. The site had no specific intention or message and so all the visitors to the web-

site thought that his organic store must have been just as confusing and worthless. So 

any potential customers that he might have gained through his website, decided that 

because his website was so haphazard and aimless, his organic store must be too and 

so they didn’t bother to visit and had no reason to ever return to his website either. 

Case study two

Susan runs a website selling her editorial services. But her writing style is 

abrupt even though she is very friendly and outgoing. She tried to write her website con-

tent in a professional manner but instead came across as “schoolmarmish” and cranky. 

This resulted in potential customers being put off doing business with such an unfriendly 

person. So visitors quickly left her website. 

Case study three

Steve is a charismatic salesman for his own electronic firm and he never fails 
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to make a sale. His company was doing very well so he decided to set up a website to 

sell more products. He wrote his own web copy but his site failed because he never 

made any sales from it. 

Why? 

Because his ‘smooth sales talk’ didn’t work on the internet. It worked well in face-to-face 

situations when the customers could see his smiling face and listen to his sales banter, 

but in the e-commerce world, without his smiling 

face and boyish charm, his words took on a whole different meaning and seemed patro-

nising and untrustworthy. 

These are just a few of thousands of case studies that show that, for many different rea-

sons, websites fail. But the underlying reason is the bad way the web copy is written. 

Just as your body language can give a hidden meaning to your words, so can the writ-

ing on a web page. For a website to succeed both the web design and the writing needs 

to be simple, attractive, appealing and adopt the correct tone. 

Some people still like to believe that the writing on a website is second in importance to 

good web design. The design of a website is important, in that it needs to be eye-catch-

ing and appealing when a visitor first lands on a page. But the next thing a visitor will do 

is to read the web copy, and if they do not like what they read, you’ll lose them, no mat-

ter how pretty your web page is. 

So important have words become on a website that some website owners have de-

signed their websites so that the first thing you see when you land on their home page 

(often called the landing page) is the heading and the first paragraph of text, with no im-

ages in sight. 

For instance, take a look at these website landing pages- 

• http://7dayebook.com
• http://thewealthywriter.ws  

Experience has shown that a moderately designed website with great web copy is far 

more likely to succeed than a well-designed website with badly written web copy. Yet 
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many businesses pay little attention to how well a web page is written. They will pay a 

fortune on training their staff in most things such as team building, management skills 

and so forth. But they totally ignore their staff’s writing skills which, in the online world, is 

one of the most important areas to invest in. 

Writing a badly written or poorly constructed business letter is bad enough, but when the 

same bad writing skills are transferred to the internet, it can mean the death of a busi-

ness. 
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Assignment 2

Spend 30 minutes surfing the net and choose 5 websites at random. Make sure they 

are all on completely different subjects. 

For instance choose a health website, a fashion website, a real estate website, a car 

sales website and an animal charity website. (These are only suggestions. The final 

choice is yours.) 

Then answer the following questions about each website: 

• Is the web copy easy to read? Can you read it through really easily or did you 
have to go back and re-read some parts in order to make sense of what it is try-
ing to say?

• How does the website make you feel? Comfortable? Excited? Bored?
• Interested? Keen?
• What is the tone of the website? Is it friendly? Outgoing? Formal?
• Professional? Pushy?
• Do you feel that you want to re-visit the website again? Would you (or did you) 

add it to your favourites?
• State why or why not for each of the above answers.
• Copy and paste the parts of the pages that were difficult to read or copy them 

down on a piece of paper. You will refer to these notes later.
Understanding a Website’s Objectives
Every publication has a ‘niche market’. It will have a particular purpose and be aimed at 

a particular group of people. If it didn’t, it would fail. 

Hundreds of magazines and newspapers have folded and died because they lost touch 

with the needs of their customers and readers. 

To help you to understand this fully, complete the following assignment before moving 

on. 
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Assignment 3

Find several different newspapers or magazines that you have, or borrow them from a 

neighbour or from a library. Look through them and write the answers to the next two 

questions about each of the publications. 

• Who is it for?
• What is it for?

Write an explanation of what it is that makes you know or not know who and what they 

are for. 

Your Website's Objective
Having no particular purpose, also happens with websites. You should never construct a 

website unless you are sure of its specific purpose. For example, is it to inform? In-

struct? Educate? 

Not understanding your website's objective is like, say, going out for a day trip and, un-

less you know where you want to go and exactly what you want to experience, you will 

waste the day wandering around aimlessly and achieving nothing. 

Or like constructing a building without first knowing if it’s going to be a house, or a shed 

or a barn. Without a definite plan and objective, you’ll end up with a worthless mess. 

The same happens with websites. If they have no purpose or no aim, no one will want 

to visit them, or if they do, they won’t want to return. 

There’s a well-known three-stage plan for designing a website – 

• Focus on the outcome
• Focus on the outcome
• Focus on the outcome

This means knowing who it’s for and what it’s for. That ‘s how important this information 

is. You must know exactly what you want to achieve before you begin constructing a 

website. 
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Assignment 4

Go back to the websites that you visited previously in Assignment 2. See if each of 

these websites has a clear objective by going through each of them in turn and asking, 

who is for and what is it for? 

Here is an example of a website with good objectives – 

http://www.brisbane-australia.com/ 

This is a website all about the city of Brisbane in Australia. It provides all kinds of infor-

mation about Brisbane, including it’s history, weather reports, real estate, accommoda-

tion, travel, theatres, cinemas, events, restaurants and more. 

Who is it for? 

Anyone visiting or living in Brisbane. 

What is it for? 

To provide information for just about anything that anyone may want to do in Brisbane. It 

includes information about events, festivals, movies, dining and real estate. 

Once you know the purpose and objective of a site, you can better understand what the 

website needs to contain and how the copy needs to be written and presented: 

For instance, if you were creating the http://www.brisbane-australia.com/ site, once you 

knew who it’s for and what’s for you’d then know what it needs: 

• It will be written for adults.
• It needs to be simple, brief, yet informative.
• It needs to be written in an up-beat style.
• It needs easy navigation and categorisation.
• It needs booking forms.

So you see, once you know who and what a site is for, you can then write your web 

copy correctly. 

Now complete the assignment. 

�26

http://www.brisbane-australia.com/
http://livepage.apple.com/


Know Your Targeted Audience
Putting up a website on the World Wide Web means that anyone can visit it 

from anywhere in the world, yet within only a few seconds of landing on a web page, a 

visitor needs to know whether it’s the right site for them. 

There are two types of visitors that you will get to your website. There are the people 

that were mentioned above (anyone from anywhere in the world), and there are the 

people that you want to visit your website. 

These people are called your Targeted Audience, and these are the people that you 

must write for. There will be plenty of other people who visit your website but they are 

not important. Just keep your target audience in mind and write to them. 

But to know exactly who your intended audience will be, there are some extra things 

that you need to consider – 

Are they male or female (or both)? 

If your website is selling perfume, then it’s reasonable to assume that most of your visi-

tors will be female, although men looking for a gift for the woman in their life many also 

visit the site. 

However, a website about motor sports will almost certainly attract mostly male visitors. 

How old are they? 

A music website will most probably attract teenage visitors while a website about World 

War II will attract older visitors or students. 

However a website about Teddy Ruxpin will attract young visitors while a site about 

studies in Latin will attract adults. 

Where are they from? 

A website about a local council member will attract local visitors within the council’s 

vicinity. On the other hand, a website about the local area, in general will attract visitors 

from all over the world. 

What is their social status? 
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Some websites are written directly to a certain social or political group. For instance, a 

website can be directly aimed at company directors, lawyers, doctors or even Bud-

dhists. 

Once you know exactly who and what your website is for, writing the content becomes a 

lot easier. 

This is because once you have a clear image in your mind of who you are communicat-

ing with, it’s easier to understand the message that your writing needs to convey. 
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A Web Personality
Before you write even one word of your web copy, ask yourself who you are writing to – 

• Teenagers?
• Conservative business executives?
• Old people?
• Children?
• Health professionals?

Have you ever noticed when you listen to your favourite radio station that the DJs al-

ways sound as though they are talking directly to you and choosing the music they play 

with you in mind? 

This is because they already know who their intended audience is and so they adjust 

their “radio personality” to suit the listener And this same principle applies to writing web 

copy. 

When a visitor comes to your website they need to feel as though they are talking face-

to-face with the owner. 

A well-written website is one that seems to be talking to only one person. So as you 

write your web copy, you need to keep a clear picture of your target audience in your 

mind, use language that they can relate to and write only to them. 

It may help to bring to mind someone you know, for instance, if you are writing for a mu-

sic website, keep in mind a teenager that you know. If the website is for a business per-

son, imagine you are talking to your bank manager. 

This applies to all the web copy that you write. Keep a clear picture of who you are writ-

ing to and don’t deviate at all. Understand their values, their goals, their problems and 

the language they use. 

Loiter about in places where these types of people hang out, if it helps. See if you can 

pick up more clues about them. (But be careful not to get arrested for stalking.) 

The Difference Between Tone & Personality

When it comes to web writing, tone and personality are completely different. 
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• Personality is how you see your website visitor.
• Tone is how you want to present yourself to them.

For instance, look at a typical teenage boy – the type who only speaks in grunts and 

drags his knuckles on the ground as he walks. 

His mates will talk (or grunt) to him in the same way that he does to them. 

His mother will speak to him in a way that no other human on earth will. His teacher will 

speak to him differently again. 

This is because each of them has a different reason for communicating with him. And 

this same principle applies when you write web copy. Your tone will depend on how you 

want to come across to your visitor: 

• As a friend?
• As an expert?
• As a mentor?
• As an instructor?

The tone you use will also depend on your website’s objective. 

So if you are offering advice about investing heavily in the stock market, your target au-

dience will be wealthy investors. So your personality will need to relate to them in lan-

guage that they will understand. But your tone will need to give the impression that you 

are wealthy, knowledgeable, upper class and sophisticated. 

Remember: 

Personality is what your customer is like. 

Tone is how you want to present yourself to them. 
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Assignment 5

Make a list of what you would look for in a successful website. 

Give reasons why each is important. 

Make a list of reasons of why a website may fail. Give reasons as to why each is impor-

tant. 

Look at the websites you’ve used before and answer the following question about each 

of them: 

• What is it for?
• Who is it for?
• Who is it aimed at (target audience)?
• What tone is used by the writer?

Write down at least 5 different types of websites that you could write for with your cur-

rent skills, knowledge and experience. Refer to your list from Assignment 1. 
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Writing Web Copy
As well as understanding the correct tone and personality to use when writing for the 

web, we also need to look at the actual art of writing web copy. 

Most people can speak fluently and explain things clearly and precisely. But as soon as 

they start writing, their (written) speech becomes jilted, pompous and difficult to under-

stand. 

So when you want to write, just imagine that you are talking to a friend, or other inter-

ested party, and use the same language in your writing that you would in your speech – 

keeping your tone and personality correct, of course 

Obviously you’d have to eliminate unnecessary things like ‘Um’s and ‘Ah’s, but apart 

from that just keep your speech and your writing style the same. If it helps, practice 

speaking out loud as you write, or dictate what you want to say into your MP3 or other 

recording device first. 

Sentence, Paragraph and Page Lengths

Modern web page readers are usually in a hurry and don’t have time to wade 

through long sentences and paragraphs. 

Too much reading online can also cause eye strain and large blocks of text on a web 

page can look unappealing 

Visitors prefer to glance through web pages to get a general feel of the website. 

For these reasons web pages have shorter sentences, smaller paragraphs, bullet 

points, sub-headings and plenty of “white space”. 

As a general rule, sentences should have only 20 words or less and paragraphs should 

only have 2 sentences. 

But some website visitors may want a longer and fuller description, especially if they are 

considering making a purchase. So for them you should have one page with brief de-

scriptions and links to other pages for fuller explanations that they can print off. 

Another thing to remember on any page of a website, is to keep your sentences simple. 
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How to Maintain a Consistent Style

All web copy, on every page of a website, needs to maintain a consistent 

style, or house style as it’s sometimes known. 

For instance, if you were writing that it was 9 0’clock in the morning, there are several 

ways you could write this – 

• 9 am
• 9 a.m.
• 9 AM
• 9 A.M.
• 0900 hours
• 9 o’clock in the morning

All of these ways are correct. But they are all different. So in order to maintain a consis-

tent style, times of day would always have to be written in the same way throughout the 

whole website. Not using a consistent style will result in your website looking unprofes-

sional. 

All magazines and newspapers usually have what they call a Style Book. This book is 

used by anyone who writes for them to make sure that their house styles are followed 

for everything including – 

• numbers – 10 or ten
• roads – Ave or Avenue
• capital letters – Summer or summer
• abbreviations – e.g. or e.g.

When it comes to web copy, inconsistent style can affect the overall personality of the 

site and make it seem like there are multiple personalities at work. 

Web copy needs to come across as one person speaking and not several different peo-

ple talking about the same thing in different ways. 

So you need to decide on a particular style for your website before you begin writing. It 

might even be best to create your own style book for each website. 
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Of course, if you are writing web copy for someone else’s site, they should have their 

own style book, or at least their own style of writing that you will have to use. 

Some of the main areas of style that you will have to consider are: 

• Abbreviations
• Addresses
• Ages
• Area (cm or centimetres)
• Capital letters
• Dates
• Hyphens (self-publish or self publish)
• Ize or ise
• Percentages (% or percent)
• Prices (50c or 50 cents)
• Numbers
• Times
• Weights (one kilo or 1kg or 1KG)
• When to use “inverted commas” or italics

The easiest way to make sure you stick to a certain style when you’re writing web copy, 

is to make your own style book, record any new or changed style, and stick to it. 

Always proof read your web copy carefully to make sure that consistent style has been 

maintained on every page. 

Avoiding Unnecessary Words

It’s all too easy to use an excessive amount of words when writing web copy. 

Website visitors want a quick and easy read when they come to your site so try and cut 

down on the amount of words that they have to read. 

Here are some examples of how several words can be reduced to only one: 

• Was running fast – ran
• At this moment in time – now
• All of a sudden – suddenly
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• Owing to the fact that – because
• A large number of – many
• Behind schedule – late
• Ahead of schedule – early
• In order to – to
• In short supply – scarce
• In the event of – if
• In addition to – also

Web Writing Skills

Web copy is different to other types of writing because the readers come to browse 

rather than to read. They can also be from any country on the planet and so allowances 

have to be made for this in your choice of words. 

So when you are writing for the web, your writing must be brief. Website visitors want to 

access information quickly and easily otherwise you may lose them in just a click of a 

mouse. 

This doesn’t necessarily mean that you should use fewer words (although you will) but 

rather that your writing needs to be concise and to the point, without being abrupt. 

It has been shown that half of all online purchases are terminated because the cus-

tomers were bored. They couldn’t be bothered to go through a long, complicated buying 

process and having to read endless words. 

So your writing needs to be focused and not wasted with meaningless details and un-

necessary information. Every single word must be plain, simple and easy to understand. 

To achieve this you will have to edit and re-edit your web copy several times to make 

sure your writing is brief and yet it retains the all-important tone that you want to create. 

This, as you can imagine, is where writing web copy becomes difficult. 
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Web Writing Don’ts

Don’t be too pushy
When face-to-face with a pushy salesman, it can be hard to say no. But on your website 

your customers don’t have to worry about hurting your feelings and can leave your site 

instantly any time they want. 

Read this sentence: 

“Don’t Delay! This is an offer that you really can’t refuse! But you need to act fast so 

Click Here NOW!” 

Sounds pretty pushy, doesn’t it? It would be better to say: 

“This is a product that you’ll love and it will greatly enhance your life. And right now it’s 

on a discounted offer at 50% off the normal price. So Click Here to see how you can 

save $100.” 

Now that sentence is less pushy and provides more information. 

Don’t hype things too much
You may well believe that your product is “fantastic”, “brilliant”, “the best ever”, but keep 

it to yourself. 

If you were to say these words to your customer in person, you’d probably get away 

with it and make a sale. But these same words written on a web page – without your 

smiling face and genuine enthusiasm behind them – just look corny and absurd. 

Your customer also has time to weight up your words and evaluate their truth and mean-

ing, and so probably won’t be so swayed by them. 

Don’t use cyber slang
Don’t assume that just because you’ve been around the internet a long time that your 

website visitors will know all the same words and phrases that you do. 

When writing web copy, it’s best to write for your least-knowledgeable visitor. This 

doesn’t mean that they are stupid, but rather they know little about you, your website or 

your product. 
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So avoid cyber slang (words well-known only online). See http:// www.nnwebs.com/ser-

vices/cyberslang.html for examples 

Keeping your words and phrases simple will not only make your least- knowledgeable 

visitor grateful, but it won’t offend your more informed visitor either. 

Writing Brief Copy

Visitors enjoy the internet because it’s quick and easy to use. They can save 

hours by buying online. Whether they’re looking for books, cars, insurance or travel, 

they can make their purchases from the comfort of their own homes and it can all be 

done in a matter of minutes. 

This is why your web copy needs to be brief. No matter what your visitors are looking 

for, even if it’s only information, they need to get what they want, fast. 

So you need to reduce your online words as much as you can without losing your all-

important tone. 

When you are writing, just remember to keep your website’s objective in mind. And also 

remember that web writing is different than writing for print so don’t 

copy printed articles and documents straight onto your web pages. 

Web readers tend to only scan web pages and don’t usually read a page from start to 

finish. Instead they simply scroll down a page looking for relevant information and then 

print the pages that contain what they’re looking for. 
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Assignment 6

Find a few lengthy stories and articles from several magazines and newspapers. 

Cut them out (or photocopy them) and then practice re-writing them and reducing them 

to the fewest words possible without losing the overall tone of the piece. 

Then find 3 or 4 wordy websites and re-write their page content using as few words as 

possible, but again, don’t lose the tone of the writing. 
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Inside Your Visitor’s Mind
On the fist page (usually called the Home Page) of your website, it’s important to get 

your message across to your visitors in the opening paragraph. 

This is because if you keep them waiting too long to find out what your website is about, 

they may get tired of waiting and click away from your site before they’ve read far 

enough. 

So before you write your first paragraph, ask yourself what is the key message that you 

want to get across to your visitors? 

Then make sure that message is written first AND that it’s written in a way that captures 

people’s attention immediately. 

Within only a few seconds of landing on a web page a visitor needs to know whether it’s 

the right site for them. So in your opening paragraph of every page, have a brief sum-

mary of what information the page contains. 

Make sure it includes a brief summary of the main points so that when scanning further 

down, they won’t miss your point. 

Also remember that your visitors need a reason to stay on your website. This means 

that everything you write needs to be written directly to them with their specific problems 

or wants in mind. 

Every sentence they read, they will be asking “so what?”. This isn’t because they are 

selfish or arrogant, but because no one wants to waste their time reading useless infor-

mation. 

So, for instance, if you were writing for a travel website about California, instead of writ-

ing 

“Here in California it’s always warm and sunny” It would be better to write 

“Do you wish you were in sunny California right now?” 

You see the first example is simply a statement and the reader will probably think “so 

what?”. Whereas the second example was aimed directly to them and because it was a 
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question it made them start thinking of an answer and hopefully about wanting to read 

more about sunny California. 

People Don’t Read, They Scan

As previously mentioned, it’s very common now for people to only scan 

through newspapers, magazines and websites. They usually only stop and read some-

thing fully if something interesting catches their eye. 

So when you write web copy you need to make sure it’s scannable and has plenty of 

white spaces and short words and paragraphs. 

To be more concise in your writing, use lists rather than paragraphs if you can to make it 

easier for your visitor to pick out information. 

You can also help to further guide your visitor by highlighting salient points by using 

headings and other typographical emphasis (bold, italics, etc). 

Some people think that the length of web pages should be limited so that visitors don’t 

have to scroll down too far to find the information they want. 

But I disagree. If you have the information that someone wants, they’ll scroll to get it. 

You only need to make sure that your page content is divided into logical divisions and 

sub-divisions using headings, subheadings and bulleted list, for ease of reading. 

Most people prefer to read lengthy pieces of texts off-line. So if you want to include 

large amounts of text in your content, put it on a separate web page that can be easily 

printed and provide a link to it. 

Use Headings

Headings are very important because if a heading doesn’t capture a reader’s attention 

then chances are they won’t read any further. So make sure your web copy has plenty 

of interesting headings and sub headings. 

Headings are also like sign posts because they direct the reader to the most relevant 

text. So make sure that your headings relate directly to the text below them. 
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On a web page a heading should only be about 6 words long so that the reader can un-

derstand it in one quick glance. 

And don’t use all capitals in your headings BECAUSE TEXT WRITTEN IN ALL CAPI-

TALS IS VERY HARD TO READ. 

Don’t shout your message in your headings either. Readers don’t like to be shouted at 

with slogans that don’t give any useful information. So instead of writing “Huge 

Savings!” try to give some information with “Save up to 50%”. 

Use Keywords

Many first time visitors to a website will have arrived there by using a search engine 

such as Google. 

Search engines rely heavily on keywords to find relevant websites. Keywords are the 

words or phrases that people use to find the websites they want. 

For instance, say you have a website about buying and keeping guinea pigs as pets. 

There may be many people using the search engines and typing in the words “guinea 

pig” but not all will be looking for a website like yours. They may be looking to research 

the different types of guinea pigs or the history of guinea pigs, but they’re not wanting to 

find out where to buy or how to keep a guinea pig. 

So you will get more targeted visitors if you use more appropriate keywords in your 

headings such as, The best place to buy a guinea pig. That way anyone using the 

search phrase “Where’s the best place to buy a guinea pig” will be directed to your site. 

A really good way to choose your keywords is to put yourself in your visitor’s shoes and 

think of which phrases they might use if they were looking for a website like yours. 

Once you know who will be visiting your website and what they will be searching for, the 

keywords will occur naturally. 

And where do you put these keywords? 

Keywords should be used in headings, sub-headings and also throughout your web 

page content. 
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Links

Being able to link to other pages is one of the big advantages of using the World Wide 

Web. Instead of putting all your information on one long page, you can break it up by 

creating lots of pages on many different (yet related) subjects. 

But using links incorrectly can cause the failure of a website. 

You see, placing a link within a paragraph draws the reader’s eye away from the rest of 

the text, because the coloured and underlined link distracts them. 

And if they click on the link they will never finish reading your page. And if they don’t fin-

ish reading your text, they may not understand the context of what you were saying and 

so won’t understand the connection between the information they were reading and the 

page they’ve landed on – especially if the link has taken them to another site. 

And this means that your information was only half-read and so not understood, and the 

disruption of this may see the reader simply click on another link, and another, and nev-

er return to your website again. 

So place links at the end of paragraphs or the end of the page. And make sure there is a 

clear explanation of where the link is leading to. 

For instance, “For more information ‘Click Here’ now”. 

Then at the end of every page, try and give your reader something to do. On the web, 

people are ‘actively’ looking not ‘passively’ reading. so when they’ve finished reading or 

scanning your web page, they’re then looking for an action to take (which is another 

good reason for putting links at the bottom of the page). 

So don’t just hint about what they ‘could’ or ‘may’ do. Tell them exactly what they should 

do next. 

For example, “Don’t just take my word for it, ‘Click Here’ to download a free 20-page re-

port.” This gives them something to do right then and there and so most of them will fol-

low this order to act. 
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Conclusion

So now you know that web writing is a different medium than other types of writing. 

If you’ve followed this module all the way through and completed all the assignments 

you will have a thorough understanding of how to write for the internet. 

You can use this new knowledge to create your own profitable and successful websites. 

Just remember all the important points that we’ve covered in this module – 

• Well-written copy is more important to the success of a website than design
• Your personal skills, qualifications and life experiences enable you to write as an 

expert on many topics already.
• All website copy should make it clear who the site is for and what the site is for.
• You need to be absolutely clear about who your target audience is BEFORE you 

begin to write.
• Your web copy should project an appropriate personality based on your target 

audience.
• Your web copy should use the correct tone of how you want to present yourself 

to your visitors.
• Keep your tone friendly and informative.
• Keep your writing short and simple
• Use small words and short paragraphs.
• Use strong keyword-rich headings to capture attention.
• Use plenty of sub-headings and bulleted lists to make your pages more 

scannable.
• Make sure your visitors know exactly what each page of your website is about 

as soon as they land on it.
• Begin each page with a headline.
• Write conversationally because, not only does it seem more friendly, but it’s also 

easier to read.
• If you have a lot of long and bulky text to include on your website, put it on a 

separate ‘easy-to-print’ page of its own and provide a link to it.
• Make sure every page ends with an action that the reader can do immediately.

This way you can set up your own string of profitable sites that can earn you your own 

very substantial income month after month, year after year. 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MODULE 2
Web Page Design

Introduction

Welcome to the exciting world of web page design. 

The Internet, (or Net, or Web, as it’s more commonly known) has changed our lives for-

ever. It allows us to do almost anything from home including working, studying, shop-

ping, communicating, sharing videos and photos, finding information and just generally 

surfing the Net. 

It also allows individuals and businesses to advertise themselves or their companies 

‘online’ for all the world to see. 

But in order to have an online presence, special skills are needed to design and create 

a website and publish it on the Internet. 

And this is where this course is invaluable. 

Once you've successfully completed this course, you'll have the basic skills necessary 

to design and build your own websites that can earn you a regular income. 

And once you've set up your own online business, you can work from home, work less 

hours and enjoy life more. 

To do this course all you need is a computer, an Internet connection and enough ‘know 

how’ about how to use a computer and surf the Web. 

This really is a first-class course and, if followed correctly, will enable you to build up a 

complete understanding of all the techniques required to begin building websites. 

This course is set out in small, easy-to-understand steps so that you can acquire a full 

understanding of each step before moving on to the next. 

Take your time as you work through the course. Do each step in turn and never EVER 

be tempted to rush ahead, or else your understanding of web page design will be in-

complete. 
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There are also 7 assignments for you to complete as you move through the course. 

These assignments are very important and MUST be completed before you move on to 

the rest of the course. 

The assignments are designed to ensure you fully understand, and are competent at, 

each stage of web page design. 

If you don't complete each assignment, you WON'T fully understand what you are learn-

ing. 

So ALL the assignments MUST be done. 

Being able to create websites can be very rewarding and is a valuable skill if you want 

to build your own network of profitable websites. 

This course is suitable for complete novices in web page design and it gives you a thor-

ough understanding of the basics of HTML, which is the language used for building web 

pages. 

Health and Safety
During this course you’ll be spending a lot of time sitting in front of your PC. So it’s im-

portant to be aware of some of the potential health risks, and the precautions you can 

take to prevent them from happening: 

Shoulder/Neck Pain
Use a chair that supports your spine correctly. Improve your sitting posture and make 

sure your computer screen is at eye level. Take a few minutes break at least every hour 

and stretch your body. 

Arm/Wrist Ache
Make sure your wrists are not bent as you type. Use a wrist support if necessary. 

Eye Strain
Position your computer screen so that there is no glare on it. Use an anti-glare filter if 

necessary. Adjust screen brightness or contrast. 

Tiredness
Open a window to improve ventilation. 
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Spasms, Pins & Needles, Cold Hands, Stiffness 

All are early warning signs of a bad working posture. Try al the previous solutions. 

�46



The History of the Internet
The Internet is simply a huge network that links together millions of smaller networks 

which link all the computer systems together all over the world. 

It all began as a military network of computers. 

It was a matter of national security that the US Department of Defence had a network of 

smaller computers rather than just one big main computer. That way, should one or 

more of the computers become damaged in an attack, the lines of communication would 

still be open with the rest of the network. 

The success of the military computer network soon attracted the attention of other or-

ganisations as a way of quickly sharing information over vast distances. 

Eventually this network spread to many companies, educational institutions and individ-

uals across the globe. 

The World Wide Web

The World Wide Web (or WWW or Web or Net) is a term used to describe the interac-

tion of Web Browsers. 

Web Browsers help us to easily navigate the internet by finding and displaying the in-

formation we seek. 

And to find what we need, they use what is known as hypertext. 

The Internet is fed by servers which provide the space on the internet where a website 

is situated. Web Browsers search the servers for the information we’re looking for, and 

translate the hypertext to see how each page is to be displayed. 

The biggest, and most popular, Web Browsers are Internet Explorer, Safari and Mozilla 

Firefox. So it’s important, when designing a web page, to create your hypertext with 

these browsers in mind as each of them has a slightly different way of displaying web 

pages. 

So with that in mid, let’s get to work and start designing some web pages. 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Organising Your Files
It’s important when designing web pages to keep your files organised and in 

the correct folders. That way everything will be easy to find, which will greatly improve 

your speed and ability to work efficiently. 

So to begin, you first have to create the folders where you will be keeping all your 

course work. 

First of all you’ll need to create a master folder. Your computer desk top is the simplest 

place to keep it, or if you have to share a computer, you can save it on your flash drive/

memory stick. 

So create a new folder and call it “HTML Course” or “Web Design” or something similar. 

Save this folder to your computer desktop. 

Now open this folder and create two sub folders. Call them “Samples” and “Assign-

ments”. 

In the Assignments folder create 7 new sub folders and name them “Assignment1,” "As-

signment2,” etc. 

Don’t’ skip this job. The small amount of time that you spend creating these folders will 

greatly benefit you later on. 
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Create Your First Web Page
As mentioned earlier, it’s important to be able to make sure that your web pages display 

correctly in both Internet Explorer, Safari and FIrefoxbrowsers. 

So you need to have Internet Explorer AND Mozilla Firefox AND Safari installed on your 

computer. If you don’t already have both of these, go to 

http://www.microsoft.com/windows/downloads/ie/getitnow.mspx/ 

and 

http://www.mozilla.com/en-US/firefox/all.html 

and 

http://www.apple.com/safari/download/ 

and download them all. 

(Note: Safari is the main browser used by people with Mac computers, iPads, etc.) 

Also save a shortcut to them on your computer desktop for ease of use as you’ll be us-

ing them often. 

Web pages can contain several different elements including images, sounds, anima-

tions, photos, etc. But they are all primarily text based. So you need to create your web 

pages using a text editor such as Windows NotePad, Apple’s TextEdit or a similar text 

equivalent. 

You can find NotePad on your Windows computer through Programs > Accessories > 

NotePad. 

Open a new NotePad/TextEdit and then you can use this blank NotePad to create your 

first web page using HTML. Make sure you are working in plain text mode and not rich 

text mode. ALWAYS use plain text when writing HTML code. 

HTML

HTML stands for Hyper Text Mark-up Language. Mark-up Language is simply 

�49

http://www.microsoft.com/windows/downloads/ie/getitnow.mspx/
http://www.mozilla.com/en-US/firefox/all.html
http://www.apple.com/safari/download/


a collection of instructions that tell a browser how to display a web page. Without these 

instructions a browser will display a web page in its default setting and place everything 

from left to right with no line spacing, no paragraphs, no italics, no underlining and no 

alignment. So you need to use HTML Tags to control the layout of a page. 

But the browser needs to understand which words are instructions and which are page 

content, and so you have to place all instructions within less than < and greater than > 

symbols. These are known as HTML tags. 

For instance, to instruct a browser that the page is a HTML document, you begin the 

page with <HTML>. 

Most web pages are created using HTML in a NotePad/TextEdit document and this is 

known as the Source Code. 

You can view the source code of any web page by right-clicking on any blank space on 

the page and selecting “view source” from the drop down menu that appears. 

Alternatively you can also view a web page’s source code by clicking on “View” in the 

top menu, and then selecting “view source”. 

When source code is displayed, it isn’t usually wrapped which means you’ll have to 

scroll from left to right to read it. To eliminate this problem, select “edit” from the Note-

Pad menu and then “word wrap”. This will force the end of each line of code to “wrap” to 

the beginning of the next, and this will keep the source code text within the viewable 

window. With TextEdit, you simply adjust the size of the window and it the text is auto-

matically wrapped. 

The source code will show ALL the HTML that was used to make up the page (excluding 

external CSS code which is stored in another document). 

You should make it a regular habit to view the source code of any interesting websites 

you come across to see how they were created. 

If you want to print the source code, go into the “File” menu on the source code and se-

lect “print”. If the source code was created using a different text editor, the print com-

mand may be located elsewhere. 
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Spend a few minutes now looking at some different websites and viewing their source 

code. Don’t look at any sites created with WordPress software because this creates a 

dynamic website and it’s not always possible to view the complete source code. 

Now Make Your Own Source Code

Open Windows NotePad/TextEdit (or equivalent). Select “Edit” from the top menu and 

“Select Font” Or choose “Format”from the menu bar for TextEdit. Choose a font that is 

easy to read. Now type in the following: 

<HTML> 

<HEAD> 

<TITLE>My First Ever Web Page</TITLE> 

</HEAD> 

<BODY> 

My First Web Page 

</BODY> 

</HTML> 

Copy these instructions very carefully and note where the forward slashes are. These 

are used to tell the browser that a particular instruction has ended. For instance, 

<BODY>My First Web Page</BODY>. This tells the browser to expect the body content 

of the web page, and it also tells the browser where it ends. 

Now go into the file menu at the top of the NotePad/TextEdit and select “Save As”. 

Save it to Your Samples Folder and call it mywebpage.html. Make sure the “Save As 

Type” is “Text Documents”. 

With TextEdit, save it with the same name, mywebpage.html, in the “Plain Text Encod-

ing” box, choose Unicode (UTF-8) and tick “if no extention is provide use .txt.” A pop-up 

box will appear asking if you want to use a .txt extention or a .html extention. 

Choose .html. 
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All web pages are saved with a “.html” extension or “.htm”. And although it’s quite OK to 

use .html or .htm, it’s best to consistently use one or the other. Because using both with-

in the same website can become confusing. 

And also always save your .html or .htm pages as “Text Documents” in the “Save As 

Type” box. 

Save it now. 

When you open your Samples folder you’ll see that your source code has been saved 

as a web page. 

Double click the page to open it. 

The source code was made up from two different sections – the HEAD section and the 

BODY section. 

On the web page you'll see that the text "My First Ever Web Page" which you placed 

within the TITLE tags in the HEAD section, is displayed in the Tab if you are using 

tabbed browsing. 

The text you placed within the BODY tags is now displayed as the page content. 

You can also use Comment Tags throughout your source code if you want to. 

Comment tags do not affect the web page in any way and can only be seen by you or 

anyone else viewing the source code. 

You can use comment tags to set yourself reminders or to leave instructions so that the 

browsers know that the text within the comment tag is not an instruction it has to follow. 

A comment always begins with an exclamation mark and the text starts and finishes with 

two dashes. 

For instance – 

<HEAD> 

<!---This is a very simple example of a web page--> 

<TITLE>Web Page</TITLE> 

</HEAD> 
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<BODY> 

<!---this is the beginning of the web page content--> First Web Page 

</BODY> 

Comments can be placed anywhere in a web page so feel free to use them as often as 

you like. They are useful for setting yourself reminders for when you later come to alter 

the source code. They are often used by professional web designers because they can 

work on hundreds of websites every year and so need to set reminders about important 

things, especially in case someone else works on the page. 

Controlling Your Page Layout

Now that you know the simplest way of creating a web page, you need to learn how to 

have complete control of the layout of your page. 

We'll begin by centering the text. 

So with your web page open, go into the source code (or right-click on your web page 

file and choose “open with NotePad/TextEdit”) and add the center tags as follows – 

<BODY> 

<CENTER> 

My first web page 

</CENTER> 

</BODY> 

Then click "File" and "Save". 

Now open your web page in your browser, or refresh your web page using the browser's 

"refresh" button, or right click on the tab at the top of the page and select "refresh". This 

will display your new updated page and your text should now be in the center of your 

page. 

Note – when inserting the CENTER tags, make sure you always use the American way 

of spelling CENTER. 
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Every time you want to update your webpage, if using NotePad you can open your page 

in your browser and work on your source code from there. If you’re using TextEdit, you’ll 

have to work from your computer file by opening it with TextEdit first, then saving it be-

fore opening it in your browser or refreshing it in your browser. 

Headings

To change the size of your text to use as headings on a page, you can use 

HEADING tags. These tags not only make your text larger but also display it in Bold. 

Heading tags range in size from <H1> </H1> to <H6> </H6>. <H1> is the largest and 

<H6> is the smallest. 

So now you are going to place your Heading tags within your <CENTER> tags as fol-

lows – 

<BODY> 

<CENTER> 

<H1>My first web page</H1> 

</CENTER> 

</BODY> 

Now save your source code. Refresh your page. 

Your text should now be large, bold and centered. This is because you've not only cre-

ated a heading by using the <H1> tags, but you've also kept it centered by using the 

<CENTER> tags. 

So now try using the different Heading tags from <H2> to <H6>. Save your file and re-

fresh your page after each change to see the results. 

Note – Heading tags also automatically create a line break both before and after the 

heading on the page. 

Attributes

Attributes alter the behaviour of a tag and are always placed in the opening 
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tag. 

For example, instead of centering your heading by using the <H1> tag and the 

<CENTER> tag, you can combine the two by using an attribute within the Heading tag 

like this – 

<H1 ALIGN="center"> 

In this example "ALIGN" is the attribute and "center" is the value of the attribute. 

All the attributes must have a value. 

So now delete your <CENTER> tags and insert the attribute and its value into your 

opening Heading tag, just like in the example above. 

Now Save/close and refresh. 

The page should look exactly the same. If it doesn't you must have made an error in 

your source code. 

Make sure you left a space between the tag and the attribute. You must also have used 

double quotation marks around the value. There are a few values that will work without 

them, but most won't. So you should always use them to be safe. 

In this course, upper case letters are always used for the tags and lower case for the 

value. This isn't necessary, but we are doing it this way for ease of reference when 

searching the source code for errors or simply for ease of understanding. 

Line Breaks

A line break tag <BR /> is one of the few tags that doesn't require a closing 

tag. 

You can use a <BR /> to place a line break and begin the next section of text on a new 

line. You can also use several <BR />s to create more space between the lines. 

But remember that you don't need to place a line break <BR /> after a heading because 

the closing heading tag automatically creates a line break. 
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Practice your <BR /> tags by typing in 2 or 3 lines of text and placing a <BR /> tag at the 

end of each line. 

For example – 

<BODY> 

<H2 ALIGN="center">My first web page</H2> 

<CENTER> 

This is a new line<BR /> 

This is another new line<BR /> 

</CENTER> 

</BODY> 

Now place 2 or 3 <BR />s at the end of each line and see the difference. 

Horizontal Rule

A Horizontal Rule tag <HR> is used to create a line. 

Insert a <HR> tag after your <BR />s and Save/close and refresh and see what hap-

pens. 

Note – A <HR> tag requires no closing tag. 

You can also control your <HR> by using attributes for the height, width and alignment 

of your line. 

For instance – 

<HR ALIGN ="center" SIZE ="6" WIDTH="250"> 

In this instance the alignment is centered, but it could also be "left" or "right". The SIZE 

(height) and WIDTH are set as pixels. 

You can also express the width as a percentage of the screen, such as – 

<HR WIDTH="50%"> 
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There is another useful attribute that you can use with <HR> and that is NOSHADE. You 

can use this to make your horizontal rule solid. 

For example – 

<HR ALIGN="center" SIZE="6" WIDTH="250" NOSHADE> 

Now try out these attributes on your own horizontal rule. Don't forget to Save/ close and 

refresh after each change. 

Body

Now we'll look at the Body tag <BODY>. 

This is the tag placed at the beginning of the web page content. 

You can also add attributes to the Body tag to alter the general look of the page. 

For instance – 

<BODY BGCOLOR="palegreen" TEXT="indigo"> (BG stands for BackGround) 

Note – the American spelling of the word COLOR. Add these attributes to your <BODY> 

tag. Save/close and refresh. 

A web browser won't recognise all colors, but there are a few other colors that a browser 

will recognise by name and some are listed below so try them out – 

ANTIQUE WHITE, BEIGE, DARK BLUE, CORAL, GOLD, GREEN, LIGHTPINK, 

LIGHTYELLOW, OLIVE, RED, SEASHELL, SKYBLUE, TURQUOISE. 

There is a more precise way to specify colors that we'll discuss later on. But for now, us-

ing the color names will do. 

Pre-Formatted Text

After the horizontal rule on your web page, type in a couple of paragraphs of 

text. 

Save/close and refresh. 
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You'll see that without telling the browser precisely how to layout the page, there is no 

correct formatting. 

So add two <BR />s after your horizontal rule. Save/close and refresh. 

You'll now see that there is a space between the horizontal line and the text. But that is 

all. There is still no formatting to your text. 

You can restore the formatting to your text by placing PRE-FORMATTED tags 

<PRE> </PRE> around it. 

Do this now and then Save/close and refresh. 

You'll see that this restores the formatting but it only allows a default text. So you need 

something that gives you more control. 

Paragraphs

You can also control where your paragraphs begin and end by using 

Paragraph <P> tags. 

So delete the <PRE> tags and place the <P> and </P> tags at the beginning and end of 

each paragraph. 

Save/close and refresh. 

Remember, you can still use the <BR /> tags within the <P> and </P> tags. You can also 

use attribute tags to align your paragraphs. 

For instance – 

<P ALIGN="center">This paragraph has now been placed in the center of the page. This 

means that no matter how long this paragraph is, the whole thing will be centered.</P> 

Paragraphs can also be aligned "left", "right", or "justify". 

Try them all out now. 

I find it easier to copy and paste <BR /><BR /> after each paragraph rather than place 

<P> </P> before and after each one. I simply place an opening 
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<P> tag before the first paragraph and a closing </P> tag after the last paragraph and 

use <BR /> tags in between. 

Bold

The Bold <B> tag does exactly as it states and changes the text to bold type. 

You need to use an opening <B> tag and a closing </B> tag. Try it out on a section of 

text. 

Save/close and refresh. 

You can also use the <STRONG> </STRONG> tags which do the same as the <B> 

tags, only it's quicker to type <B>. 

Italics

The Italics <I> tag also is self-explanatory. Select a word and place the italics 

tags <I> </I> around it. Save/close and refresh. 

Underlining

The Underline <U> tag also does exactly what it says and a closing </U> tag 

is also required. 

Select a few words on your page and place the <U> </U> tags before and after them. 

Save/close and refresh. 

Note – Most website visitors expect underlined text to be a hyperlink that they can click. 

So use another form of emphasis whenever you can such as italics, bold, or larger text. 

Striking Out

You can use the Strike tags <STRIKE> </STRIKE> to make text appear as 

though it's been crossed out. Many website owners use this to show a reduction in price 

by crossing out the previous amounts. Try these tags now around a word (or price). 

Save/close and refresh. 
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Blockquotes

The Blockquote <BLOCKQUOTE> tags indent the text from both left and right 

and center it. 

It is really useful if you want a section of text to stand out. 

Using blockquotes will become very important so it's one to remember. Select a portion 

of text below your horizontal rule and enclose it in the 

<BLOCKQUOTE> and </BLOCKQUOTE> tags. 

Save/close and refresh. 

Notice that a browser inserts white space before and after a blockquote element. It also 

inserts margins for the blockquote element. 

Now remove the blockquote tags and place <CENTER> tags around all the text below 

the horizontal rule. 

Save/close and refresh. See the difference? 

Images

Using images is a great way to break up the text on a web page and they greatly en-

hance the visual appeal. And as long as the images appear quickly, they are a useful 

enhancement. 

Images can be stored in several different formats, but there are two main ones – 

GIF (Graphical Interchange Format) .gif 

JPEG (Joint Photographic Experts Group) .jpeg or .jpg 

So for this section you will need a photo with a .jpeg or .jpg file extension and an image 

with a .gif extension. You can choose your own or use the two that have been supplied 

at http://cheritonhousepublishing.com/images.html. 

Right-click on each of these images and save them to your Samples folder. If you're us-

ing your own graphic and photo, save these to your Samples folder. And remember to 

make sure they have a .gif file extension and a .jpeg or .jpg extension. 
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Now you are going to insert an image on your web page. 

In your source code add a few <BR /> tags after the opening <CENTER> tag. Now in-

sert the .gif image by using the following code – 

<IMG SRC="filename.gif" ALT="description" ALIGN="position" HEIGHT="x" WIDTH="x"> 

Filename will be the name of the image you are using. 

Description is the alternative text that will be displayed if the image is not able to be 

shown. This text will also appear when the mouse is hovered over the image (not avail-

able if using the Firefox browser). 

"x" is the number of pixels of the height and width of your image. 

ALIGN is where the image is placed in regards to the text and can be any of the follow-

ing – 

Left – this places the image on a new line near the left margin with the text wrapped to 

its right. 

Right – this places the image to the right with the text wrapped to the left. 

Top – this aligns the top of the image with the top of the tallest item on the same line. 

Bottom – this aligns the bottom of the image with the baseline (the line the letters are 

sitting on) of the text. 

Baseline – same as Bottom. 

Absbottom – this aligns the bottom of the image with the absolute bottom of the letters, 

i.e. the lowest point that the hanging letters (g, j, y, etc) can reach. 

Texttop – this aligns the top of the image with the top of the tallest item on the same 

line. 

Middle – this aligns the middle line of the image with the baseline of the text on the 

same line. 

Absmiddle – this aligns the middle of the image with the middle of the text. Just re-

member that these alignments are only meant for positioning the image 
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with regards to the text around it and NOT to the general page layout. 

Now try inserting your .gif image and position it by trying out all of the different align-

ments. 

Save/close and refresh after each change. 

You can also alter the size of your image to fit your page better by changing the number 

of pixels. But it's better to refrain from altering it too much or you may make the image 

look distorted or out of focus. 

If you want to change the size of an image or photo, instead of trying to alter it on your 

web page, you can download the free software, VSO Image Resizer. You can find it (or 

something similar) at http://www.download.com. 

If you want to make sure that your image does not have a border around it, you can add 

<BORDER="0"> to your image tag. 

On a web page, images take longer to download than text and normally a browser will 

wait till it can display the images before it will load the page. 

But by including the size and position of the image in your source code (HEIGHT, 

WIDTH, CENTER, ETC,), the browser then knows how much space to allow for the im-

ages and so it can continue to position the text on the page and can display empty im-

age boxes until the images are loaded. 

This means that your pages will load much faster so your visitors can begin reading the 

text immediately. 

You can also use an image as a background. 

Try it out now. 

In the Body tag replace the BGCOLOR attribute as follows – 

<BODY BACKGROUND ="filename.gif"> Save/close and refresh. 

We'll use the .jpg image later 
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Assignment 1

Start with a blank NotePad/TextEdit (or similar). 

Create a web page that introduces you and explains what you do for a living, your hob-

bies, likes, dislikes, etc. 

Incorporate as many techniques that you've learnt so far as you can, including an image 

of yourself. 

Save this (including your image) in your Assignment 1 folder as assignment1.html. 

Take your time over this assignment. If you make mistakes just go back carefully over 

the course again and correct any errors you've made. 
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Hypertext Links
Hypertext links are usually called hyperlinks for short, and are used for linking your web 

pages together. 

Hyperlinks can take you instantly to another part of the page you're on another page 

within the same website, or to another website entirely. 

There are two types of hyperlinks. There are External Links and Internal Links. 

External links take you to other websites and for this reason they must include the full 

URL (Uniform Resource Locator) of the destination website. 

E.G. 

http://writeaholic-inspiration.blogspot.com 

or 

http://cheritonhousepublishing.com 

Internal links don't require the full URL. They only need the name of the page or the cor-

rect file path to the page. 

For instance, if you wanted to provide a link from a web page within your main (HTML 

Course) folder to your first assignment that you've completed, you would need to use 

the link "Assignments/Assignment1/assignment1.html" because the file is in a separate 

folder from that web page. It is also in a folder (Assignment1) within another folder (As-

signments). 

This kind of link is known as a Directory Path because it directs a browser to one folder, 

then to another folder within that folder, and finally to the HTML document, 

assignment1.html. 

But we're going to look at external links first. 

The most common way that links are displayed are as text instructions such as "click 

here". 

To create a link, the text has to be placed within Anchor <A> </A> tags You also need to 

use Hypertext Reference attribute tags like this – 
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<A HREF=”http://cheritonhousepublishing.com”>http://cheritonhousepublishing.com</A> 

Open a new NotePad/TextEdit document and create a new, basic web page (HEAD, TI-

TLE, BODY, etc,). Put the above link in the body section. Save this page in your Sam-

ples folder as links.html. 

You'll notice on the web page that the link automatically appears in the default blue color 

and is underlined. This makes it instantly recognisable as a hyperlink. 

You'll also notice that when you hover the mouse over the words "Cheritonhousepublish-

ing.com" the curser instantly changes to a hand. 

Click on the link and you'll instantly be taken to the Writeaholics website. Click the 

browser's back button to return to your own page. 

Image Links

Images can also be used as links 

To create an image link all you have to do is insert an IMAGE SOURCE (IMG SRC) tag 

in between the anchor <A> </A> tags. 

<A HREF="http://cheritonhousepublishing.com"><IMG SRC="globe.jpg” ALT="Learn 

how to become a professional and successful writer"></A> 

Globe is the photo that you already have in your samples folder if you downloaded it, or 

use your own photo and insert the correct name. 

The ALT tag can contain information about what will happen when the link is clicked. 

Note – Search engines use ALT tags to help define a page. Partially sighted visitors will 

also use them so that their speech software can read to them what the link is for. So 

don't dismiss ALT tags as unimportant. And make sure the text within them is helpful. 

When you hover the mouse over an image link the ALT text is displayed. Image links, by 

default, have a border added to them in the same way that a 

text link will be underlined. To get rid of the border, set the border tag to "0" as 

before. 
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<A HREF="http://cheritonhousepublishing.com"><IMG SRC="globe.jpg ALT="Learn how 

to become a professional and successful writer" BORDER="0"></A> 

You can also add an ALT tag to a text link. This is known as a TITLE attribute. For exam-

ple – 

<A HREF="http://cheritonhousepublishing.com" TITLE="Learn how to become a profes-

sional and successful writer”>CheritonHousePublishing.com</A> 

Now create your own text link and an image link, both with an ALT tag and open them in 

both Internet Explorer and Firefox and Safari. 

Note – Sometimes a browser may add a question mark (?) at the end of a URL, making 

it a bad link. So it's good practice to add a forward slash (/) at the end of a URL to stop 

the browser interfering with your external links. 

New Windows

Creating hyperlinks as you have done so far opens the new page in the same 

window. 

This is usually ideal for normal website navigation, but sometimes you may want the 

new page to pop up in a new window or new tab. 

This can be particularly useful for showing a full-size image from a thumbnail image, or 

for expanding explanations in parts of your text. 

You can control how a new page opens by using a TARGET attribute within the Anchor 

tag. 

To make a page open in a new (or blank) window/tab you need to use 

"TARGET=_blank" (or “TARGET=_new”). Remember that this attribute won't work with-

out the underscore. 

Now add it to your image and text links as follows – 

<A HREF="http://cheritonhousepublishing.com TARGET=“_blank">Cheriton House Pub-

lishing</A> 
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<A HREF="http://cheritonhousepublishing.com" TARGET="_blank"><IMG 

SRC="globe.jpg ALT="Learn how to become a professional and successful writer" 

BORDER="0"></A> 

Save/close and refresh. 

Now click on the links and they will open in a new window/tab. 
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Lists
Lists are used quite liberally throughout web pages to make content more visually ap-

pealing and easier to understand. 

There are 3 different types of lists in HTML –  

• Ordered Lists
• Unordered Lists
• Definition Lists

Ordered Lists

An ordered list allows you to display a list of information in numbered order by 

using numbers, letters or Roman numerals. A basic ordered list is written like this – 

<OL> 

<LH>List Heading (optional) 

<LI>list item one 

<LI>list item two 

<LI>list item three 

</OL> 

LI stand for List Item with a capital L and a capital I (not a number 1). 

So now create a new basic HTML page and insert the HTML code as above and place it 

within the <BODY> tags. 

Save as lists.html in your Samples folder. Now open the web page and look at your list. 

The Ordered List <OL> tag can also contain a TYPE attribute with a "value". This will 

specify whether the items are listed by numbers, letters, capital letters, Roman numer-

als or capital Roman numerals. 

For instance – 

<OL TYPE="1"> for numbers (this is the default) 
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<OL TYPE="A"> for capital letters 

<OL TYPE="a"> for small letters 

<OL TYPE="I"> for capital Roman numerals 

<OL TYPE="i"> for small Roman numerals Try out all these different types of lists. Save/

close and refresh after each edit. 

You can also specify where the list numbers begin by using the START attribute. This 

can be very useful if your list is broken up by chunks of text or images. 

For example, say you've numbered your list from 1 to 3. then you type in a paragraph or 

two of text before continuing with the list which you then want to number 4 to 6. So your 

next list would look like this – 

<OL TYPE="a" START="4"> 

<LH>A list of numbers 4 to 6 

<LI>Four 

<LI>Five 

<LI>Six 

</OL> 

Now try it out for yourself. But remember that you must always use a number for your 

START value and the browser will convert it automatically for all the different types of 

numbering. 

Unordered Lists

If you want a bullet point list instead, then you need to create an unordered 

list. 

It is set out in the same way as an ordered list – 

<UL TYPE="disc"> 

<LI>First list item 
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<LI>Second list item 

<LI>Third list item 

<UL> 

There are 3 different types of bullets – 

TYPE="disc" gives a solid black circle (the default value) 

TYPE="square" gives a solid black square 

TYPE="circle" gives a hollow circle 

You can also mix and match your unordered list by adding the TYPE and its value to 

each list item individually – 

<LI TYPE="square"> 

Now create your own unordered list on your lists.html page. Try out the different TYPE 

variations in the <UL> and <LI> tags. 

When you specify a different TYPE in both the <UL> and <LI> tags the browser will dis-

play them in order of priority. It will display all list items with the TYPE specified in the 

<UL> tag unless overridden by a different TYPE in the 

<LI> tag. 

Nested Lists

Nested lists, or sub lists, are simply lists within lists. This gives you even more 

control over your page layout. For example – 

<OL TYPE="1"> 

<LH> Main List 

<LI>Colors 

<OL TYPE="a"> 

<LH>Nested List 1 

<LI>Green 
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<LI>Blue 

</OL> 

<LI>Numbers 

<UL TYPE="disc"> 

<LH>Nested List 2 

<LI>One 

<LI>Two 

</UL> 

</OL> 

You can go even further than this by inserting nested lists within nested lists. But this 

can become very complicated as the number of lists within lists grows and you have to 

remember that each nested list needs it's own closing tag. 

Now copy the code above to create a nested list on your lists.html page. 

Definition Lists

Definition lists are useful if you need to have headings within your list. 

Definition lists contain Definition Titles <DT> and Definition Descriptions 

<DD>. 

For example – 

<DL> 

<DT>First heading or title 

<DD>The description of the heading or title above 

<DT>Second heading or title 

<DD>Description of the second heading 
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</DL> 

Copy this code to your lists.html page. Save/close and refresh. 

Hyperlinks and Jump Points in Lists

Lists are good to use as page menus. You can do this by making each list 

item 'clickable' by making it a hyperlink or jump point. 

A jump point is simply a link that takes you to a different part of the same page, whereas 

a hyperlink takes you to another page within the same website or a different website. 

To use hyperlinks in a list is simple. You just add the hyperlink to the list item as follows – 

<UL TYPE="square"> 

<LH> My Recommended Links 

<LI><A HREF="http://www.gettingrichslowly.net/">Getting Rich Slowly</A> 

<LI><A HREF="http://www.selfpublishworldwide.com/">Self Publish Worldwide</A> 

</UL> 

Copy this code to your links.html page. Save/close and refresh. 

The destination of these links is the full web address or the URL. This is also known as 

an Absolute URL because it provides the whole directory path to the page you want to 

link to. 

Making jump points in a list is a lot more complicated. 

A hyperlink to a jump point doesn't need a URL. Instead it requires an Anchor Hypertext 

Reference Name and an Anchor Name. 

On many websites jump points are used to take the reader back to the top of a very 

long page. So you'll see a link every now and then that says 'click here to return to the 

top of the page'. So the two anchor points would look something like this – 

<A HREF="#top">Click Here</A> to return to the top of the page. 

At the top of the page would be – 
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<A NAME="top">top</A> 

In both cases the anchor hypertext reference <A HREF> and the anchor name <A 

NAME> are both the same, "top". 

The clickable text to take you to the top of the page has a hash # sign in front of it be-

cause it is the jump point. 

The destination point <A NAME> does not have a hash # sign. So try this now. 

At the top of your lists.html page insert the code – 

<A NAME="top">top</A> 

Then at the bottom of the page insert – 

<A HREF="#top">Click Here</A> to return to the top of the page. Save/close and re-

fresh. 

Now click on the link at the bottom of the page and it will take you instantly to the top. 

Jump points are often used in lists. At the top of a page is a list of jump points, usually in 

the form of questions (such as a FAQ page) and below this list will be the answers to all 

the questions and each answer heading will be the destination point for each question 

at the top. 

Just look at any website that has a FAQ page with clickable jump points. Then look at 

the source code to see the jump points and destination points and how it's all laid out. 

Menu Lists

Lists are also very useful for creating web page menus. 

A menu list does not require the Absolute URL of each page but only the page name. 

For instance – 

<UL> 

<LH>Menu 

<LI><A HREF="page1.html">Page 1</A> 
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<LI><A HREF="page2.html">Page 2</A> 

</UL> 

These are known as Relative URLs as they only relate to pages within your own site. 

You could even incorporate a link to an anchor point within the destination page. 

For example – 

<LI><A HREF="page1.html#item3"> Page 1 Item 3</A> 

<A Name="item3">Item 3</A> This is placed at Item number 3 on page 1 

If the page you want to link to is inside another folder, then you must include this folder 

in the directory path. 

For example, if page1.html and page2.html, as in the previous code, are inside a folder 

called "Pages" then your directory path would be – 

<A HREF="Pages/page1.html">Page 1</A> 

<A HREF="Pages/page2.html">Page 2</A> 

To return to the home page from this page within a folder, the directory path would be as 

follows – 

<A HREF="../home.html">Home Page</A> 

Two dots followed by a forward slash moves up one level (out of one folder). So "../../

home.html" would move up two levels (if the page was in a folder within a folder), etc. 
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Assignment 2

Starting with a basic HTML template, create a list as follows – All About Me 

My Favourite TV Shows a 

b c 

My Hobbies 

• 1
• 2
• 3

Websites I Like the Layout of 

•
•
•

Save this list as assignment2.html in your Assignment 2 folder. 
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Formatting
So far you have gained a good basic understanding of how websites work and how they 

are put together. 

But in order to design a really great website, you need more than just a very basic un-

derstanding. 

So it's time to look at how you can improve your web pages to make them look more 

interesting. 

You see, no matter how relevant your web content might be to your visitors, they may 

not stick around long enough to read it if your website isn't pleasing on the eye. 

You can also use web page aesthetics for your own advantage by using it to draw your 

visitors attention to what you want them to see. 

How to Add Color

Previously you discovered how to add color to the back ground of your web 

page. This was done by adding a distinct color name to the body tag – 

<BODY BGCOLOR="palegreen" TEXT="indigo"> These types of colors are known as 

named colors. 

Using named colors is easy, but to find the perfect color for your page can take hours of 

trial and error by inserting each individual color and then saving and refreshing. 

There is a much quicker (and more precise) way to choose a color by using what is 

called the Hexadecimal color code or Hex code for short. 

Computers only recognise three basic colors – red, blue and green. The hex code 

works by providing a variation of each of these colors. The code is represented by 16 

digits which are – 

0, 1, 2, 3, 4, 5, 6, 7, 8, 9, A, B, C, D, E, F. 

Any six-digit combination of these will be recognised by a browser as a color. The two 

most basic and most commonly used colors of the hex code are – 
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• Black (000000)
• White (FFFFFF)

They are also the most extreme colors and all the others fall in between. 

There are several different types of hex generating software on the internet for helping 

you to choose hex colors, but the best one is Color-to-HTML and you can download it 

for free at http://download.cnet.com/Colour-To-HTML/3000-10247_4-10054073.html . 

So go and download it now. It's best to save a shortcut to it on your computer desk top 

because you'll be using it often. 

Now open your mywebpage.html from your Samples folder. Find the opening body tag. 

<BODY BGCOLOR="palegreen" TEXT="indigo"> Now change the color values to this – 

<BODY BGCOLOR="#ffd770" TEXT="#00004A"> 

Save/close and refresh. 

You MUST ALWAYS put the hash # sign before a hex code so that the browser will know 

it's a color. 

Now use your new hex generating software to choose a few different colors to experi-

ment with. The software allows you to preview the color first. 

Adding Color to Hyperlinks

It is sometimes a good idea to control your hyperlink colors. 

To show you how this works, open lists.html. Open the source code and save it as 

lists2.html in your Samples folder. 

Now in the opening body tag insert these extra body attributes as follows – 

<BODY BGCOLOR="#FAEBD7" TEXT="#006400" LINK="#00008B" ALINK="#800000" 

VLINK="#FF0000"> 

Save/close and refresh. 

Your web page should now have – 

• Background color – Antique White
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• Text color – Dark Green
• Link color – Dark Blue
• Active link color – Maroon
• Visited link color – Red

Click on the links and see how the colors change. 

You'll notice that once you click on a link, the link color remains as the 'visited' color. This 

is to make it easier for a visitor to see which links they've already used. 

But when you are designing a web page you need to get the original colors back. 

To do this, open the history side bar/menu link, click on 'pages visited today'. Right-click 

on 'my computer' (or the appropriate page listed under this entry). Click 'delete'. Close 

the history side bar and refresh your page. 

The links should now be back to their unvisited color. 

Coloring Sections of Text

You have already discovered how to set the text color for the entire page by 

placing the instruction in the body tag. But you can also set the color of different sec-

tions of text by enclosing it within it's own <FONT> tags. 

Open your mywebpage.html page again and place the font tags around a small section 

of text as follows – 

<FONT COLOR="#0000A0">This section of text is dark blue</FONT> Save/close and 

refresh. 

You'll notice that only the text within the font tags is affected while the rest of the text 

stays the same. 

Practice using the font colors a few more times. 
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Using Font Styles
As well as controlling the color of text using <FONT> tags, you can also control the style 

of text by using the FACE attribute. 

Try it on a small section of text as follows – 

<FONT FACE="verdana">This style of text is verdana</FONT> Save/close and refresh. 

When choosing a font style you need to keep in mind that all browsers may not recog-

nise the more obscure ones. So try and stay with the more commonly known fonts such 

as Verdana, Arial, Times New Roman, Courier New, etc. 

If a browser doesn't recognise a font, it will display its own default font. 

A safeguard, to ensure your pages are displayed as you intended, you can specify more 

than one font face so that if the browser doesn't recognise the first font face, it will move 

onto the next, and the next, etc. 

For example – 

<FONT FACE="arial, verdana, tahoma"> 

To have your text displayed exactly as you want it (especially in headings and logos) 

you can display it as an image. We'll cover this later in the course. 

Font Sizes

As well as controlling the color and style of your font, you also need to control 

the size of your text. 

Again, you use the FONT tag for this along with the SIZE attribute. As an example – 

<FONT SIZE ="value"> 

The value is a number from 1 to 7 with 1 being the smallest font and 7 being the largest. 

Font sizes 1 to 7 are known as the absolute value. 

Open a new HTML document and type in the following codes – 

<FONT SIZE="1">This is size 1</FONT><BR /> 
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<FONT SIZE="2">This is size 2</FONT><BR /> 

<FONT SIZE="3">This is size 3</FONT><BR /> 

<FONT SIZE="4">This is size 4</FONT><BR /> 

<FONT SIZE="5">This is size 5</FONT><BR /> 

<FONT SIZE="6">This is size 6</FONT><BR /> 

<FONT SIZE="7">This is size 7</FONT><BR /> 

Save/close and refresh after each line of code. 

You can also display text size as a relative value. This value is relative to the default 

font size, which is usually 3. 

The relative font sizes are from -6 to -1 and +1 to +6. 

And in order to ensure that every browser uses font size 3 to compare your relative font 

sizes to, you need to set a Base Font as follows – 

<BASE FONT="3"> 

This tag has to be inserted at the beginning of the body of the page and does not need 

a closing tag. 

Combining all Font Attributes

Combining all the font attributes that you've learnt so far is simple.  

<FONT FACE="arial" SIZE="+2" COLOR="#FF00FF">This text is arial, size 2 and ma-

genta</FONT> 

These attributes can be placed in any order. 

Practice using multiple font attributes a few more times. 
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Email Links
One of the simplest ways to allow site visitors to contact you is by using an email link. 

With an email link, all you visitor has to do is click on the link and an email will be 

launched with your email address already inserted as the recipient. Then all the sender 

has to do is fill in the subject in the email heading and add their comments. 

The email link needs to specify who to MAILTO as follows – 

<A HREF="mailto:you@youremailaddress">Click Here</A> to send an Email. On your 

page "Click Here" will be the hyperlink to launch the email editor. Open a new HTML 

document and create you own email link using your own 

email address. Don't forget to place a colon after 'mail to'. 

You can also specify the subject of an email by including it in your email link as follows – 

<A HREF="mailto:you@youremailaddress?subject=Feedback">Click Here</ A> to pro-

vide feedback. 

Try it for yourself. 

Now when the email link is clicked, an email launches with the subject already included. 

This helps to identify the type of enquiry being sent, and the subject can also be used to 

initiate an auto responder acknowledgement, which you can set up through your hosting 

company. 

The only problem (and it can be a HUGE problem) with providing an email link, is that 

spammers are constantly sending out their 'spiders' to crawl the web looking for email 

addresses in the source code. 

One easy way to overcome this problem is by displaying your email address as an im-

age so that visitors can copy and paste your email address, and spammers can't find it. 

You can create an email address image using a simple 'Paint' program on your comput-

er, and inserting your email address instead of an image and saving it as a .gif file. 

You can then insert it onto your web page as an image as you learned earlier. 
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You can, if you prefer, use a ready-formatted contact form. You can find out more and 

download a free-to-use form from http://www.html-form-guide.com/contact-form/creat-

ing-a-contact-form.html.  

Alternatively you can add a 'CAPTCHA' box to an email form so that visitors have to 

copy words into a box before an email can be sent. 

'CAPTCHA' stands for Completely Automated Turing Test To Tell Computers and Humans 

Apart. They can also provide the code for an encrypted version of you email address. 

When your email address is clicked on, the visitor must solve a CAPTCHA (copy the 

hidden words) before your email address is revealed. Find out more at http://www.-

google.com/recaptcha. 

Another alternative is to encode your email address yourself by encrypting the 

"mailto:" and "@" symbols with special HTML characters 

Encrypt the mailto: and @ characters with this code: 

mailto: changes to &#109;&#097;&#105;&#108;&#116;&#111; 

@ changes to &#064; 

The email link HTML code to hide your email address will look like: 

<a href = "&#109;&#097;&#105;&#108;&#116;&#111;you&#064;youremailaddress" 

>hidden email address</a> 

The email link will still work as before but your email address will be hidden from spam-

mers. 
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Forms
Forms can be used for a variety of reasons including feedback, guestbooks and email. 

You are now going to create a basic feedback form. 

Open a new HTML document and type in the following code – 

<HTML> 

<HEAD> 

<TITLE>My Feedback Form</TITLE> 

<HEAD> 

<BODY> 

<FORM METHOD="post" ACTION=mailto:you@youremailaddress> Form Contents 

</FORM> 

</BODY> 

</HTML> 

This form tells the server the ACTION required for this form, which is to send it to you 

via email. 

Now this is only a very basic form. You can also allow your visitors to make selections or 

you can provide different information boxes. 

The different ways of doing this are by using – 

• Radio buttons
• Check boxes
• Menus
• Text boxes
• Password boxes
• Text areas

Radio Buttons

Radio buttons allow a visitor to select only one option from a choice of 
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several. 

Try an example of using radio buttons as follows – 

<FORM> 

<INPUT TYPE="radio" NAME="Favourite Color" VALUE="red">Red<BR /> 

<INPUT TYPE="radio" NAME="Favourite Color" VALUE="blue">Blue<BR /> 

<INPUT TYPE="radio" NAME="Favourite Color" VALUE="lime">Lime<BR /> 

</FORM> 

Save/close and refresh. 

This code instructs the browser to display the options as radio buttons. 

The VALUE is the text that you will receive by email when the selection has been made. 

You can also pre-select a value by adding the word CHECKED between the tag and the 

attribute like this – 

<INPUT CHECKED TYPE="radio" NAME="Favourite Color" VALUE="red">Red<BR /> 

Try it now. 

Save/close and refresh. 

Check Boxes

Checkbox buttons are different from radio buttons because they allow your 

visitors to select more than one option. 

The easiest way for you to see the difference is to try it out for yourself. So type in the 

following code below your radio buttons – 

<INPUT TYPE="checkbox" NAME="favourite food" VALUE="pasta">Pasta Dishes<BR /

> 

<INPUT TYPE="checkbox" NAME="favourite food" VALUE="rice">Rice Dishes<BR /> 

<INPUT TYPE="checkbox" NAME="favourite food" VALUE="soups">Soups<BR /> 
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Again, as with the radio buttons, the VALUE is the text you will be emailed as the selec-

tion. 

Once again, you can also preselect a value by adding CHECKED between the tag and 

it's attribute as below – 

<INPUT CHECKED TYPE="checkbox" NAME="favourite food" VALUE="pasta">Pasta 

Dishes<BR /> 

Selection Menus

Using a selection menu is another way of allowing a selection to be made 

from a list. 

To see how this works, type in the following code below your checkbox code – 

<SELECT NAME="drinks" SIZE="1"> 

<OPTION VALUE="Coke">Coke-a-Cola 

<OPTION VALUE="Pepsi">Pepsi Max 

<OPTION VALUE="Fanta">Fanta Orange 

</SELECT> 

Make sure you don't forget the closing tag. Save/close and refresh. 

You'll see that this code has created a drop-down menu. The menu will be revealed 

when you click on the small arrow. 

As with the radio buttons, this menu also allows the visitor to only choose one option 

The attribute SIZE refers to the number of visible rows. Different numbers display the 

menu in different ways as follows – 

forces a drop-down menu 

forces a scroll bar 

in this case is exact 

More provides empty spaces beneath the choices 
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Using number 1 is usually the best size for neatness of appearance. 

You can also pre-select a value by adding SELECTED between the tag and it's attribute 

as follows – 

<SELECT NAME ="drinks" SIZE="1"> 

<OPTION SELECTED VALUE="Coke">Coke-a-Cola 

Text Boxes

Text boxes allow your visitors to type in their own responses. This is very 

useful when asking for address details. 

Add the following code below your previous examples – 

Name<INPUT TYPE="text" NAME="name" SIZE="50" MAXLENGTH="35"> 

Address1<INPUT TYPE="text" NAME="address1" SIZE="60" MAXLENGTH="40"> 

City<INPUT TYPE="text" NAME="address2" SIZE="60" MAXLENGTH="45"> State<IN-

PUT TYPE="text" NAME="state" SIZE="60" MAXLENGTH="35"> 

Save/close and refresh. 

The MAXLENGTH attribute refers to the maximum number of characters allowed in the 

box. 

The SIZE attribute refers to the percentage of the screen width you need to fit them in. 

But the text boxes look untidy as they are, so they need to be neatened up and aligned 

properly. 

You can begin by placing <BR /> tags between the boxes. 

You can align text boxes perfectly by using tables, which you'll be learning about later. 

But for now it's easiest to place your labels after the text boxes. This will align all the 

boxes to the left. 

Making all the boxes the same size will also help. 
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You could also add extra blank spaces between the labels and the text boxes. But be-

cause HTML only recognises one single blank space, you'll need to add 

some no-break space tags 

These tags look like this - &nbsp; - and do not need to b enclosed by < > tags. Try it out 

now by adding one &nbsp; tag or two &nbsp;&nbsp; tags or more 

after the labels. 

Save/close and refresh. 

Another alternative is to add a <BR /> tag after each label to align both the labels and 

the boxes to the left. 

Password Boxes

Password boxes are very similar to text boxes and, as the name suggests, 

are used for collecting passwords. 

But password boxes differ because the text that is typed in is shown as asterisks on the 

visitors screen so that anyone nearby cannot see what they are typing on the screen. 

Type in the following – 

Please provide a six digit password:<INPUT TYPE="password" NAME="code" 

SIZE="10" MAXLENGTH="6"> 

Save/close and refresh. Type in a password. 

Is the input hidden? 

Comment Boxes

Many forms contain a comment box for providing feedback or for asking 

questions. 

A text area is created with simple code as follows – 

<TEXTAREA NAME="feedback" ROWS="10" COLS="50"></TEXTAREA> 
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ROWS refers to the number of rows that can be seen on the screen. COLS refers to the 

width in characters. 

The text area allows your visitor to type in their comments and the end of each line will 

automatically 'wrap' to the beginning of the next. And when the box is full a scroll bar will 

automatically appear to allow your visitor to carry on typing. 

However, there are some browsers that do not allow automatic 'wrapping' of the lines of 

text. 

But you can enforce automatic word 'wrapping' by including the following code in your 

HTML – 

<TEXTAREA NAME="feedback" ROWS="10" COLS="50" 

WRAP="physical"></TEXTAREA> 

Submit and Reset Buttons

Once you've finished creating your form you'll need to provide a way for your 

visitor to be able to email the form to you. And for this you need a submit button. 

It can also be useful to provide a button that allows your visitor to delete all their infor-

mation from your form, and this is done via a reset button. 

Type in the following code to the bottom of your form, just above the </ FORM> tag – 

<INPUT TYPE="submit" VALUE="Submit Form"> 

<INPUT TYPE="reset" VALUE="Clear Form> 

The INPUT tag refers to what is going to occur next. In this case the form will be submit-

ted or cleared. 

The VALUE is the text that will appear on the button Save/close and refresh. 

Try the buttons now. 

What Happens to the Form

When the form is submitted, the information and selections are emailed to you. 
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The form will arrive as an attachment. This attachment will have a .dat or .att file exten-

sion. You should be able to open this file in your email window or in a text editor. 

If you can't open it either way, save the file with a .txt extension and then open it from 

where you saved it to. 

If the information still looks a little confusing, press the Enter key before each symbol 

and then it should be easier to read. 

There is another way to make sure that the information you receive is easy to under-

stand. 

Open your forms document (if it isn't still open) and in the <FORM> tag add the follow-

ing code – 

ENCTYPE="text/plain" 

ENCTYPE stands for Encryption Type which in this case is plain text. Save/close and 

refresh. 

Fill out the selections on the form and click "submit". 

The email should now arrive with the information in the body of the email instead of as 

an attachment and it should be easy to read. 
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Assignment 3

Open your Assignment 3 folder. Create a basic HTML page template. Save it as in-

dex.html 

Resave it as (using "save as") information.html Resave it as (using "save as") product-

s.html Resave it as (using "save as") contact.html 

Note – index.html will be your home page. All home pages are saved as index.html 

(or .htm) because this is the opening page that servers expect to display first when you 

upload your site to the internet. 

Now open your home page (index.html) and create a heading "This is the Home Page". 

Then create a list menu that links to all 4 pages. 

Then open the other 3 pages and create a heading "This is the Information Page" etc, 

for each one. 

On the contact.html page, create a form that asks for a customer's details, requests se-

lections to be made and offers a comment box. 

Place the menu on every page so that you can navigate easily between all 4 pages. 

This assignment will test your knowledge and understanding of using lists, hyperlinks 

and forms. 
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Tables
Tables are the most important formatting device available to web page designers. It's 

like having a grid on your web page that you can simply slot your content into to get it 

exactly where you want it. 

You can use a table to format part of a page or the whole page. And the best thing, is 

that you can make the table invisible and your content remains on the page looking neat 

and orderly. 

A basic table is uncomplicated and easy to set up. However, longer tables can become 

confusing if you're not used to doing them. 

Tables are divided into rows and each row can have one or more data cells that contain 

the page content. 

The whole table is enclosed with <TABLE> and </TABLE> tags. Then each table row is 

enclosed by <TR> and </TR> tags. 

Within each row are table data cells. The content in each cell is enclosed by 

<TD> and </TD> tags. 

You are now going to create a page with a table so you can see exactly what a simple 

table looks like. 

Open a new HTML document. Save it as table1.html. Now type in the following code – 

<HTML><HEAD><TITLE>Example of a Table</TITLE></HEAD> 

<BODY BGCOLOR="#FFFFCC"> 

<TABLE ALIGN="center"> 

<TR> 

<TH COLSPAN="3" ALIGN="center">This is the Table Heading</TH> 

</TR> 

<TR> 

<TD>data</TD><TD>data</TD><TD>data</TD> 
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</TR> 

<TR ALIGN="center"> 

<TD>data</TD><TD>data</TD><TD>data</TD> 

</TR> 

<TR ALIGN="right"> 

<TD>data</TD><TD>data</TD><TD>data</TD> 

</TR> 

</TABLE></BODY></HTML> 

Save/close and refresh. 

You'll see that this table has 3 columns, 3 rows, and a table heading <TH> </ TH>. This 

heading is optional 

There is also an alignment attribute in the table row tags. 

You can place alignment within the table data <TD> tags too. This will override any 

<TR> attributes. 

The table heading <TH> is aligned with respect to the page content. 

The alignment within the <TD> tags aligns the text within the individual cells. Now try 

making a few of these changes to your new table. Save/close and 

refresh after each change. 

You can also alter the overall table. 

In the opening table tag, change the code as follows – 

<TABLE WIDTH="85%" HEIGHT="85%" BORDER="2" CELLSPACING="2" CELL-

PADDING="2" ALIGN="center"> 

The table width and height are expressed as a percentage of the available screen size. 

You could express it as pixels if you want to. 

The border is expressed as pixels as is the cellspacing and cellpadding. Cellspacing 

is the space between the cells. 
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Cellpadding is the space between the text and the inner cell wall. Try a few different val-

ues to see how it affects your table layout. Try different alignments in the <TR> tags – 

ALIGN="right,left,center,justify" VALIGN="top,middle,bottom,baseline" 

You may need to add extra text within the cells to see the full effects of the changes. 

If you don't specify alignment, the default settings are always top and left. Now try the 

same alignment attributes within the <TD> tags. Notice that as 

you fill a <TD> cell with more and more content, it pushes the row below it 

further down by wrapping the text at the end of each line. 

If you don't want the text to wrap then you need to use the attribute NOWRAP in the 

opening <TD> tag. But be careful because if the row of text expands, the table will just 

resize the other cells to make room for it. 

You can also specify the width of each column by using the WIDTH attribute within the 

<TD> tags. You can do it in percentage or pixels. 

Try the following code changes – 

<TD WIDTH="20%">data</TD><TD WIDTH="70%">data></TD><TD 

WIDTH="10%">data</TD> 

Note - make sure that they add up to 100%. 

You can also specify the height of the cells by using the HEIGHT attribute in either the 

<TH> or <TD> tags. It's best not to use the <TR> tags as Netscape doesn't recognise it 

within these tags. The height can be specified as a percentage or in pixels. 

You'll have noticed that your table has taken on the color of the BODY BGCOLOR. 

You can change this by adding the following code to the <TABLE> tag – 

BGCOLOR="#FFFFFF" 

BORDERCOLOR="#FF0000" 

You can also control the color of a whole row by placing the BGCOLOR attribute in the 

<TR> tags. Or control each individual cell color by placing it in the <TD> tags. 
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Test each one in both Internet Explorer and Netscape browsers. You can also use an 

image as a background color. 

To do this you need to find a suitable image and save it to the same folder as your new 

table document. 

Once you've saved your image, instead of using BGCOLOR, use 

BACKGROUND="your-image.gif" 

Be careful not to use a large image because it may take too long to load. 

You can try out an image as a background in your <BODY>, <TABLE>, <TR> and <TD> 

tags. 

Note – The size of an image can affect the way it is displayed by a browser. If the image 

is small in dimensions, the browser will automatically 'tile' the image to fill the back-

ground area. 

Tables Within Tables

Placing tables within tables uses the same principle of placing lists within lists, as we did 

earlier. 

There are just 2 simple rules you need to remember – 

The HTML for the new table must be placed within a data cell of the original table. 

The new table must be smaller than the original table. 

You must be careful in setting out your HTML for the new table in order to understand it 

properly. 

You may have to come back to the table to alter it in the future so it needs to be set out 

in a way that's easy to understand. 

Remember that tables are used a lot in web page design so you must have a really 

clear understanding of what you are doing. 

Data Cell Content

You can place anything in a table data cell including text, images, links, <H>, 
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<I>, <B>, <U>, <FONT>, etc. This is what makes tables invaluable. They give you com-

plete control over how your content is displayed. 

But some browsers may change the font size in the different data cells to their own de-

fault setting. To avoid this happening you must set the font values for each individual 

cell. 

Table Tips

• You can set the border thickness to any size you want by using the BORDER 
attribute. If you want the border to be invisible, set the value to "0".

• If you've colored a row, set the cellspacing to "0" so you can't see the gaps be-
tween the cells.

• To make a table data cell span more than one column, use COLSPAN=" " within 
the <TD> or <TH> tags.

• To make a data cell span more than one row, use ROWSPAN=" " within the 
<TD> tag.

• To leave a data cell empty, add a non-breaking space –
• <TD>&nbsp;</TD>.
• If left empty <TD></TD>, the borders and background will disappear.
• Always draw a table out on paper first. You can then use this template to help 

you better understand where all the contents are going to fit.
• Set your border value to "0" when you've finished to give your table a fresh, 

clean, look.
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Assignment 4

This assignment is in 2 separate parts. 

The first part tests your knowledge of creating a table. 

The second part tests your creativity of using a table to display some of your previous 

work more attractively. 

Part 1
Create a new basic HTML template. 

Save it in your Assignment4 folder as assignment4.html. Now create a table using 80% 

of the available screen. 

Use colors in the background and different parts of the table. 

Place text with various styles of formatting in some of the data cells. Also insert at least 

one image and one hypertext link. 

Remember to save your image to your Assignment 4 folder first. 

Part 2
Open the source code for your form from Assignment 3. Resave it as assignment4for-

m.html. 

Now use your new understanding of tables to set out the form more professionally. 
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Advance use of Images
The proper use of images can really enhance the look of your website. So you need to 

learn some more tricks you can do with images. 

Images work best on the web if they are in GIF (.gif) or JPEG (.jpeg or .jpg) format. So 

it's safest to stick to these whenever possible. 

The biggest problem with images is the time it takes them to load. 

As mentioned before, specifying the exact size of an image, using the HEIGHT and 

WIDTH attributes and the positioning of it using the ALIGN attribute, allows the text on 

the page to be displayed while the images are downloading. 

But there are other steps that you can also take to ensure that your images load faster. 

As mentioned before, you can resize an image. 

You can compress the size of an image using your computer's own software such as 

Microsoft Picture Management. Just select an image, right click on it and choose 'open 

with ‘Microsoft Picture Management'. With the image open, under 'tools' in the top 

menu, choose 'compress', and then 'compress for website'. The image will be instantly 

compressed to less than half its size. On a Mac computer use Preview App to open an 

image and on the Tools menu change the size. 

You can use a small thumbnail of an image on your web page (as we previously dis-

cussed) and when the thumbnail is clicked on, the image is displayed in it's original size 

on a new page. 

You can download free thumbnail software that can instantly reduce the size of any im-

age to a thumbnail size at http://www.freedownloadscenter.com/Utilities/Misc__Utilities/

Easy_Thumbnails.html.  

You can also crop an image to reduce it's size. If an image has a large area of solid 

background you can remove it using any image editor including the basic 'paint' pro-

gram that comes with most Microsoft computers. Or you could try downloading the free 

image editor from http://getpaint.net or the popular GIMP software from http://www.gim-

p.org. 
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Animated Images

Animated images work much like a 'flip book' where a series of images are 

displayed in rapid succession to create the illusion of movement. 

On a web page the animation can be set to be shown through once, or repeated several 

times, or indefinitely. 

Animated images should be used sparingly on your website and should be as small as 

possible, because many people find animated images distracting and/or annoying. 

Creating animated images is way beyond the scope of this course, but if you're interest-

ed in creating your own animated images for free, you can make a simple 5-gif animat-

ed image at http://www.gifninja.com/ or try out a more sophisticated software that you 

can download and use yourself at http://www.gif-animator.com for Windows or http://

www.macupdate.com/app/mac/29476/giftedmotion for Mac. 
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Keeping Well Organised
By now you'll have noticed that you are beginning to accumulate a number of different 

web pages that you've created. 

If labelled correctly for easy reference and kept well organised in the correct folders, 

you'll be able to work more swiftly and efficiently. 

When building websites, good organisation of your documents and files is extremely 

important. 

Good organisation of your website files, cannot be emphasised enough. You MUST 

keep your files well-organized at ALL times. 
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Frames
Constructing a web page using frames means that you can display more than 

one HTML document on the screen at once. 

This is done by creating a FRAMESET document which doesn't contain any information. 

It is just a set of instructions that tell the browser how to display the pages. 

Each HTML document is set out in a different frame. You can place the page heading in 

one frame at the top, the site men in a frame at the side and show the page content in a 

frame in the middle. 

This way when a link is clicked, the new page content is displayed in the middle frame 

without the heading and the menu needing to reload. And this can speed up your site 

navigation significantly. 

But there are some drawbacks to using frames. One drawback is that not all browsers 

recognise frames, so you may end up having to build the same website using tables as 

well and offer a link to the tables website from the frames website for those visitors 

whose browsers don't support frames. 

This, as you can imagine, makes twice as much work and ruins the whole point of using 

frames. 

Frames also confuse the search engines. The result can be that the search engines will 

direct people to your content page only and display it without the other frames around it 

and so there is no access to the rest of you site. 

Again, you can overcome this by providing a link to your complete frames page on your 

contents pages, with the instructions "This page was created using frames. If you can-

not see the whole page, 'Click Here'". But again, this defeats the whole purpose of using 

frames. 

Creating a Frames Site

The Frameset document is the crucial document that holds the whole site 

together. 
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Open a new HTML document and copy the following code – 

<HTML> 

<HEAD><TITLE>New Frames Site</TITLE></HEAD> 

<FRAMESET COLS="20%,80%"> 

<FRAME> 

<FRAME> 

</FRAMESET> 

</HTML> 

Save in your Samples folder as frameset1.html 

You will probably have noticed that there are no BODY tags. This is because this is 

purely a FRAMESET document (it only sets out where the frames will go)and contains 

no written text or images so it does not require any BODY tags. 

This frameset document is going to hold the two HTML documents, one in each 

FRAME. The size of each frame (column) is represented as a percentage of the avail-

able screen. 

So now you need to create two HTML documents and save them to your Samples fold-

er. Save the first one as sidemenu.html and in the BODY section type in the text "This is 

the side menu page and it contains the site menu". 

Save the second one as homepage.html. In the BODY section type "This is the home 

page of this frames site". 

You now need to alter the source code of your frameset document to include these two 

HTML pages as follows – 

<FRAMESET COLS="20%,80%"> 

<FRAME SRC="sidemenu.html"> 

<FRAME SRC="homepage.html"> 

</FRAMESET> 
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And save. 

Now open the frameset document and view it in your browser. 

Note – Because this is a frameset document you cannot view the source code by click-

ing on a blank space on the web page. Instead you can only access the source code via 

the browsers 'view' menu at the top of the screen. 

Your frameset page should have a narrow menu page on the left, and a wider home 

page on the right. 

Setting up a frames page this way means that the menu will stay in it's own frame on 

the left and never move, while each content page will open in the wider frame on the 

right. 

This also means that if you want to add anything to your menu, you only need to make 

the change once in the HTML menu page. 

Pages made with frames allow the reader to put the mouse pointer over the frame bor-

der and 'drag' it to left or right to make the frame larger or smaller in order to be able to 

read the content more easily. 

If you don't want anyone to resize your frames this way, you can add the attribute 

NORESIZE to the FRAME tags. 

Nested Frames

On your frames page you may also want to have a heading banner along the 

top of the page. This frame, like the menu frame, will stay there permanently once it is 

displayed. 

To do this you need to split the page in two horizontally to provide a full-width banner 

frame at the top, and split the lower frame in two vertically to provide the menu frame 

and the contents frame. 

So create a new HTML document and save it as banner.html. 

In the BODY section type in "This is the Banner Heading Frame". 
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Now open the source code of frameset1.html and resave it as frameset2.html. Alter the 

code of this new page as follows – 

<FRAMESET ROWS="100,*"> 

<FRAME SRC="banner.html"> 

<FRAMESET COLS="20%,80%"> 

<FRAME SRC="sidemenu.html"> 

<FRAME SRC="homepage.html"> 

</FRAMESET> 

</FRAMESET> 

In this new code the banner frame is specified as pixels instead of as a percentage. 

There is also another value for the row that has been expressed as an asterix *. When 

using frames you can leave just one value as an asterix. This allows for different viewing 

areas and the browser will fill in the remaining space. 

In this new code you've specified rows. To create the two rows there are two framesets, 

one within the other, and both framesets are closed off at the end. 

Save/close and refresh and see how the three frames are displayed together on the 

web page. You should see the menu and contents frame displayed below the banner 

frame which has the top row all to itself. 

Now you can try a few variations in your frameset source code to see the different ways 

you can control the frames. 

Next time you're surfing the Internet, take note of any sites that make good use of 

frames and you'll probably be able to pick up a few good ideas. 

If you want to create your own banner for your website, try the free online banner gen-

erator at http://www.banner-generator.net/en/. 

When Frames Can't Be Displayed

Some of the older browsers cannot display frames and so your page may not 
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be shown at all. Or it may be displayed in such a higgledy-piggledy way that it is confus-

ing to the visitor. 

One easy way around this is to insert a message in your page that can only be seen by 

those who can't see frames. And it's done using <NOFRAMES> tags as follows – 

<NOFRAMES>This site was created using Frames. If you can see this message it 

means that your browser does not support frames. You need to upgrade to a browser 

that supports frames<NOFRAMES> 

Alternatively, you could place a menu to all your pages within the NOFRAMES tags, be-

cause they'll still be able to see the HTML documents. 

Or, as stated before, you could provide an alternative Frameless site and redirect them 

there. 

Creating Pages

You can tidy up your heading banner page by giving it a colored background 

or creating a suitable heading in a larger font and centering it. Do it now and Save/close 

and refresh. 

Now open your menu page and create a clickable list menu for three different pages. 

One will have to be the homepage.html that you created earlier. You can color the back-

ground if you want to. 

Then you need to create the other two HTML pages that you've linked to in your menu. 

One could be a contact page. Keep the pages simple with just a few words on each 

page such as "This is the Contact Page". 

Now Save/close and refresh your frameset page. These changes will affect both frame-

set1.html and frameset2.html as they are all in the same folder. 

The frameset page should now look quite impressive with the colored backgrounds and 

proper menu. 

The only problem with this is that when you click on one of the menu links, the browser 

will open the new page in the menu frame. 
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But there is an easy way to fix this. 

The Target Attribute

The target attribute tells the browser where to open a new window. In this case we want 

it to open in the contents frame. 

You can do this by giving the contents frame a NAME and then telling the browser that 

this is where you want the new page to open by using the TARGET attribute. 

Open your frameset2.html document and alter the source code as follows – 

<HTML> 

<HEAD><TITLE>My Frames Site</TITLE></HEAD> 

<FRAMESET ROWS="100,*> 

<FRAME SRC="banner.html" NAME="bannerframe"> 

<FRAMESET COLS="20%,80%"> 

<FRAME SRC="menu.html" NAME="menuframe"> 

<FRAMESRC="contents.html" NAME="contentsframe"> 

</FRAMESET> 

</FRAMESET> 

</HTML> 

Then alter each of your menu links as follows – 

<LI><A HREF="homepage.html" TARGET="contentsframe">Home Page</A> Make the 

Target for each link "contentsframe". 

Save/close and refresh. 

Now try clicking on each of your menu links a the pages should open in the large con-

tents frame. If they don't, you need to carefully check your code for errors. 

Base Target Attribute
In the menu frame, you had to type in a TARGET attribute for each link. But 
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there is a way to avoid having to do this. 

And the way to do this is by using a BASE TARGET attribute. 

You simply place this attribute in the HEAD section of the menu page as follows – 

<BASE TARGET="contentsframe"> 

This sets the target for any link that is clicked that doesn't have it's own TARGET at-

tribute. 

Target Variations
The target attribute has several variations that can be used on any link in any 

HTML document. Using the target attribute is particularly useful if you want a link to 

open in a new window. 

Note that each target value is preceded by an underscore ( _ ). The variations are – 

Target="_blank" – The linked page opens in a new window or tab so that your page is 

still there. This is useful if you are linking to a page in someone else's site and you don't 

want to lose your visitor. 

Target="_new" – This also opens the link in a new window or tab. This new window is 

then also used for subsequent links unlike the "_blank" value that opens a new window 

or tab every time. 

Target="_top" – This opens the link in the whole window and thus replaces your whole 

web page. It is a useful target for pages that won't fit properly in a smaller frame. 

Target=_"parent" – The link opens in the previous window 

Target="_self" – This opens the link in the same frame or window, just as if no target 

attribute had been used. So this is not very useful. 
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Imagemaps
An imagemap is an image that is divided into sections and each section links to a differ-

ent URL. 

There are two types of image maps – 

Server-side – This is a map that is kept on your web host's server. This technique 

makes your map slow and inefficient and most web designers don't create imagemaps 

this way any more. 

Client-side – This is an image map that is created right inside your HTML document 

which makes your map faster to load and more efficient to use. 

So for obvious reasons we will only be looking at creating a client-side imagemap. 

Now, as you already know, images are made up of pixels. 

An imagemap is made up co-ordinates of these pixels to define certain areas. To try and 

make it as simple as possible to understand, take a look at the 

image below – 

!  

You can find a copy of this image, minus the co-ordinates at http://cheritonhousepublish-

ing.com/images.html.  

You can see that this image is a rectangle made up of 6 squares. The large rectangle is 

150 pixels wide by 100 pixels high. Each square is 50 pixels by 50 pixels. 

The first step in creating an imagemap is to create an image tag. This is simply a name 

for your image. For this exercise we'll call it testmap. 
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Open a new basic HTML document. Save it to your Samples folder as imagemap.html. 

Now type in the source code for the image you are going to use – 

<IMG SRC="6squares.GIF" ALT="New Image Map" HEIGHT="100" WIDTH="150" 

BORDER="0" USEMAP="#testmap"> 

So now you have the name for your imagemap associated to the image itself by using 

the USEMAP attribute. 

Note – Remember the need for the hash # symbol before the imagemap name. 

Now you are going to create your imagemap. 

You define each area of the imagemap by it's co-ordinates, which can be seen in the 

image above. In this instance each area we want to define is the different colors. 

The co-ordinates are always 4 numbers – 1st co-ordinate – the upper left column 

2nd co-ordinate – the upper left row 

3rd co-ordinate – the lower right column 4th co-ordinate – the lower left row 

The area inside these co-ordinates is called a "hotspot". 

So your number 1 hotspot would have the co-ordinates 0,0,50,50. 

So for each of the six hotspots in your image, use the following code – 

<AREA SHAPE="rect" COORDS="0,0,50,50" HREF="http://cheritonhousepublishing.-

com/ index.html"> 

<AREA SHAPE="rect" COORDS="50,0,100,50" HREF="http:// 

cheritonhousepublishing.com/about.html"> 

<AREA SHAPE="rect" COORDS="100,0,150,50" HREF="http:// 

cheritonhousepublishing.com/copywriting.html"> 

<AREA SHAPE="rect" COORDS="0,50,50,100" HREF="http:// 

cheritonhousepublishing.com/bookwriting.html"> 

<AREA SHAPE="rect" COORDS="50,50,100,100" HREF="http:// 
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cheritonhousepublishing.com/articlewriting.html"> 

<AREA SHAPE="rect" COORDS="100,50,150,100" HREF="http:// 

cheritonhousepublishing.com/fictionwriting.html"> 

</MAP> 

Add this to your imagemap code. Save/close and refresh. 

You should now have an image with six different clickable areas. 

The AREA SHAPE as defined in the imagemap code as "rect" rectangle. You can also 

use a "circle" circle or a "poly" polygon. Most people stick to 

rectangle because it's the easiest and has a lot less co-ordinates. Than a polygon. 

Just out of interest, if you want to try it, a polygon has to have the co-ordinates at every 

point that the shape changes direction and must also end with the same co-ordinates 

that it started with (e.g. 0,0,). 

A circle uses the co-ordinates of the centre point on the X and Y axis (horizontal and 

vertical) and the radius. 

For example, the coordinates for a circle within the number 1 hotspot would be 

25,25,12. 

Because imagemaps can be time consuming and complicated to create, most web de-

signer use imagemapping software such as Imagemap Applet Builder for Windows, 

available from http://download.cnet.com/Imagemap-Applet-Builder/

3000-10247_4-10071320.html and YokMap for Macs available from http://www.yoksoft-

ware.com/products/. Both products are free. 
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Assignment 5

Find an image or photograph that you already have stored on your computer, or browse 

the internet to find a suitable one to use. 

Save this image to your Assignment 5 folder. 

Open a new HTML document in the same folder and, using the image that you've 

saved, create an image map by dividing the image into at least 3 different sections. 

Save it as assignment5.html. 
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Video and Audio
Adding video and audio to your website can increase your visitors' enjoyment of using 

your site. 

But you need to be careful because some of these files can be very large which can 

slow the download time of your site considerably. 

Video

To use video on your website you need to embed <EMBED> the file. 

There are 3 main types of video files – 

AVI (.AVI) – This is the most commonly used type of video file. AVI stands for Audio 

Video Interlaced and all computers that use Windows are compatible with this format. 

QuickTime (.mov .qt) – This format is compatible with all Apple Mac computers and the 

videos will automatically play after download. QuickTime formats are becoming very 

popular and the software to play these videos can be downloaded free from http://

www.apple.com. 

MPEG (.MPEG .MPG) – MPEG stands for Moving Picture Expert Group. This is a well-

known video format for Mac based computers. These days most people have their 

computers configured to play all 3 types of video . 

But as previously mentioned, video files can be huge. When you upload a website to the 

internet, you are allowed a certain amount of bandwidth each month. The more people 

that visit your site and the more they watch the video, the quicker your bandwidth gets 

used up and you could end up with your site being closed and unavailable most of the 

time if you're not careful – or worse – being charged extra fees or the extra bandwidth. 

To place video on your website, you need to embed it using the <EMBED> </ EMBED> 

tags. 

There are also other attributes you need to include – 

HEIGHT="x" WIDTH="x" – This sets the height and width of the space in which the 

video will play. You may have to experiment with these a few times until you get it right. 
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LOOP="x" – This controls whether the video will play over and over ("true") or play 

once and then stop ("false"). Not using the loop attribute will allow the video to play 

once only. 

AUTOSTART="x" – This tells the browser whether to start the video straight away 

("true") or wait till the visitor clicks the start button ("false"). Not using the autostart at-

tribute will mean that the video will not play automatically. 

So the code to embed a video would look something like this – 

<EMBED SRC="video.mpeg" LOOP="false" HEIGHT="250" WIDTH="250" AU-

TOSTART="true"> 

If you think your visitor may want to download the software (plug-in) to run the video, 

then you need to include the following code with the <EMBED> tag – 

PLUGINS PAGE=http://www.apple.com/quicktime/download/ 

The browser will then offer the option of installing the QuickTime Viewer. If you already 

have your own video on your computer, open a new HTML 

document and try embedding it onto the page. 

If you cannot see the video on your web page, it might be better to place it on a HTML 

page of it's own and set it to begin automatically from another page. This will load two 

pages at once. 

Embedding videos on your site can be quite a process, but there are tools available that 

don't require you to be a video expert in order to use them. 

You can use something free like Microsoft Windows Movie Maker from http:// www.mi-

crosoft.com/. Or if you have a Mac computer it should already have Apple’s iMovie al-

ready installed. 

You can also save yourself a lot of time and bandwidth by using one of the free video 

hosting services, such as YouTube, Google Video or Yahoo! Video, and host your video 

there. 

By using any of these (or other) video hosting websites, embedding a video onto a web 

page becomes as easy as cutting and pasting and it's free to use. 
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These video hosting sites will take care of everything for you. The only downside is that 

they like to use you to promote their own sites. But if you don't mind that, then this is a 

great service for beginners or anyone who doesn't want to pay the high bandwidth 

charges that embedded videos can rack up. 

Sound

Music and audio are used and played over the internet using sound files. The most 

common types of sound files are – 

Microsoft WAVE (.wav) – These are digitally recorded files and produce the best CD-

quality sound. The only problem with WAVE files is their huge size. One minute of 

recorded music can take up a whopping 10MB of hard drive space. But the sound quali-

ty is superb as the speakers are instructed instant by instant which sound wave to pro-

duce. 

Midi Files (.MID .MIDI) – Musical Instrument Digital Interface files were developed to 

record, manage and play back music synthesizers. So they are capable of reproducing 

hundreds of different sounds including percussion instruments, guitars, pianos, drums 

and even helicopters and bird song. 

So instead of instructing second by second what sound to produce, they might instruct 

"play B Flat for 5 seconds and make it sound like a trombone". This greatly reduces the 

file size and can store a whole hour's worth of music in only 1MB of space. 

MP3 (.mp3) – The Moving Picture Expert Group Audio Layer 3 is a compressed version 

of WAVE file. It can take a high resolution recording and make a lower resolution digital 

copy that is roughly 10 times smaller. Yet it can still produce the original high quality of 

sound, which a MIDI file cannot. 

One of the processes it uses is to remove repetitive patterns of data (such as silence – 

which, by the way, takes up just as much storage space as sound, so 5 seconds of si-

lence takes up just as much space as 5 seconds of music) and replace it with a tiny 

marker. When the recording is played, the original data is inserted at the markers with-

out the listener ever noticing the difference. 
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WMA (.wma) – Windows Media Audio files are Microsoft's version a compressed WAVE 

file, which is almost identical to an MP3 file. 

RA (.ra) – Real Audio files are used for streaming audio over the internet. The .ra format 

allows all the audio data to be stored in a self-contained fashion in a single file. These 

are often used for podcasts. 

Karaoke (.kar) – Although these files aren't commonly used on the internet, I thought 

they were still worth a mention. 

These are MIDI files that have had text song lyrics embedded in the correct spots of the 

instrumentation so that people can sing along in the right places. 

Although it is still a .mid file, it has become common practice to give these karaoke files 

a .kar extension. 

Using Sound Files

It is much easier to use sound files than video files. They are much smaller 

files (especially if you use a .MIDI or .mp3 file) and they require little or no space on 

your web page. 

First you need to find an audio file. This file can simply be a song from a CD. If you don't 

have a suitable sound file to use, you can download a free mp3 audio file from http://

www.learnoutloud.com or http://www.audible.com or any other free audio download site. 

Once you find a suitable sound file, save it to your Samples folder. Open a new HTML 

document and save it to your Samples folder as 

sound.html. 

You can place a simple link to your sound file and your browser should start playing the 

sound file as soon as the link is clicked. 

Try a link like the following – 

<A HREF="yoursoundfile.mp3">Click Here</A> to Hear the Audio. Save/close and re-

fresh. 

This link can also be right-clicked for saving the file to your computer. 
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If you want to use the file as back ground music for your web page, you can place the 

following code in your <HEAD> section at the top of your page – 

<BGSOUND="yoursoundfile.mp3"> 

I would advise against doing this however, as most visitors to your web page may not 

appreciate being forced to listen and may click away to get some peace and quiet. 

You can also embed a sound file in the same way that you embed a video file. This is a 

more user friendly way of using a sound file because it gives your 

visitor play controls of the file. 

Place the following code in the <BODY> section – 

<EMBED SRC="yoursoundfile.mp3" WIDTH="100" HEIGHT=""45"> 

Save/close and refresh. 

You'll see that you have now provided player controls. But you must always use the 

HEIGHT and WIDTH attributes otherwise the media player will be the full size of the 

window. 

You can experiment with different sizes for the controls. 

There are also other attributes you can use to control the sound file – 

AUTOSTART="true" – This starts the sound automatically when the page loads. 

LOOP="x" – "true" makes the sound file play over and over. "false" makes it play only 

once. Or use a number to control the exact amount of times it is played. 

HIDDEN="x" – Use "true" or "false" to either hide or show the controls. Again, taking 

away the controls of the sound file may cause most of your visitors to leave. 

Test out all these attributes for yourself. Now add an extra attribute to the ones already 

there – 

CONTROLS="smallconsole" 
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Some Creative Extras
Using Imagemaps, sound and video can greatly enhance your website visitor's experi-

ence. 

And here are a few other creative techniques that can make your website a little more 

interesting and memorable. 

Creating a Slide Show

A slide show can be used on a website for various reasons. 

Some real estate agents and hotel owners use slide shows for virtual tours through 

show homes and hotel suites. 

A slide show can also be used to guide a customer through pages of a catalogue or to 

display photographs. 

A slide show is created using a perpetual loop that refreshes the browser and displays 

the next page in a sequence. 

You do this by placing a "META refresh" tag in the <HEAD> of a HTML document as fol-

lows – 

<HTML> 

<HEAD> 

<TITLE>Slide Show</TITLE> 

<META HTTP-EQUIV="refresh" CONTENT="x URL=nextpage.html"> 

</HEAD> 

<BODY> 

</BODY> 

</HTML> 

Note – Be extremely careful with the placing of the quotation marks. 

"x" in the CONTENT attribute is the number of seconds that the page will pause. 
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You can set it to scroll through as many pages as you want but you will have to set up 

each page with the name of the next page it will refresh to and the appropriate image or 

data must be inserted in the body of each page. 

Creating a Splash Page

A splash page is a welcome page that automatically moves onto the home 

page of a website after a set time. 

A splash page doesn’t usually contain any of the site's information, just an image and/or 

a welcome message. 

It works the same way as a slide show (using the META refresh technique) but instead 

of a long loop of different pages, it only changes once. 

You can practice this now. 

Create a basic HTML home page. 

Then create another HTML document . Put a suitable welcome message and a suitable 

image in the BODY section 

In the HEAD of this page, place the following META refresh code. – 

<META HTTP-EQUIV="refresh" CONTENT="4 URL=nextpage.html"> 

Save this page in your Samples folder as splash.html. save the home page as 

nextpage.html. 

Now open your splash page. After 4 seconds your homepage (nextpage.html) will ap-

pear. 

When designing a splash page it's always a good idea to provide a clickable link to your 

home page for those who don't want to have to wait for the page to refresh. 

Creating Extra Space

Sometimes it is really helpful to have some invisible space to help align some 

of your page content more accurately. 
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You can do this by using a single pixel .gif image. This is called a spacer. You can create 

one yourself using a simple image editor such as Microsoft “Paint” or PaintBrush for 

Mac. 

Just create a blank square 1 pixel x 1 pixel. When using Microsoft's Paint program, the 

size of your image is displayed in the bottom right-hand corner of the screen. Save the 

square as a .gif image. 

If you were going to use a spacer image on a website with a colored background, you 

would have to make your spacer image the same color. 

You can now insert your spacer image anywhere you want it on your web page, and us-

ing the HEIGHT and WIDTH attributes, you can resize it to any size you need. 

More Horizontal Rule Rules

The horizontal rule <HR> tag is very useful for breaking up blocks of text. 

But you can create your own horizontal or vertical rules using images. 

Using a simple image editor such as Paint, create a square 5 pixels x 5 pixels. Fill it with 

a solid color. For this example you can use dark blue. 

Save it as dkblueline.gif. 

Now you can insert it into one of your text pages as follows – 

<CENTER> 

<IMG SRC="dkblueline.gif" WIDTH="300" HEIGHT="5" BORDER="0"> 

</CENTER> 

You can now practice using different heights and width to make the line vertical as well 

as horizontal. 

You can even use these image lines to create a page border. 

Scrolling Text

You can make text scroll across a page by enclosing it in <MARQUEE> </ 
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MARQUEE> tags – 

<MARQUEE>This text is scrolling</MARQUEE> 

There are other attributes that you can add to the <MARQUEE> tag – 

ALIGN="left,right,top,middle,bottom" BEHAVIOUR="scroll,slide,alternate" (the animated 

behaviour) BGCOLOR="#BD78TH" (the background color of the scrolling text) DIREC-

TION="left,right" 

HEIGHT="x,%" WIDTH="x,%" HSPACE="x,%" VSPACE="x,%" 

LOOP="x,infinite" 

SCROLLAMOUNT="x" (number of pixels text moves between each refresh) 

SCROLLDELAY="x" (number of milliseconds of pause between each refresh) 

Try them all out now to see how each affect the appearance and movement of the text. 
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HTML Editors
So far you've been creating all web pages from scratch using Windows NotePad/Text-

Edit document, or something similar. 

But you can also use HTML editing software to speed up your web page designing. 

There are three different types of editors –  

• HTML editor
• Drag & Drop editor
• WYSIWYG (What You See Is What You Get) editor

The big HTML editors are huge software programs that can take a lot of learning to use, 

but once you know how to use them, web page designing can be done in minutes. 

There are also HTML editors that are easier to use and all you do is drag and drop your 

text and images where ever you want them on the page. These editors are easy to use 

but are limited in what they can do. 

Then there are the WYSIWYG editors that are very basic and easy to use but you can 

get confused with them if you don't understand basic HTML, which you are learning in 

this course. 

The beauty of HTML editors is that if you want to inset a table or form or list or image, 

you just have to click on the words "insert list" or "insert form" and it will instantly supply 

the skeleton code for you. Then all you have to do is fill in the blanks. 

But if you don't understand HTML, you won't know how to fill it in or understand the dif-

ferent types of lists, radio buttons, etc. 

But it's still worth trying them out. 

You can download free WYSIWYG editors from the internet or try a free trial of a more 

expensive HTML editor. 

You can download a free HTML editor from – 

http://www.tucows.com/preview/397905 

http://www.tucows.com/preview/388389 

�120

http://www.tucows.com/preview/397905
http://www.tucows.com/preview/388389


Or download the amazing Kompozer HTML editing software for free from 

http://www.kompozer.net/ 

Try a free 30-day trial of one of the worlds most impressive HTML editors, Adobe 

Dreamweaver, by downloading it from – 

http://www.adobe.com/products/dreamweaver/ 

You'll notice, as you go along using the WYSIWYG editors, that you cannot alter the 

code it generates unless you already have some knowledge of HTML. This is a pity be-

cause sometimes, just making a slight change to the source code can greatly enhance 

the appearance of a web page. 

These free HTML editors also produce a large amount of superfluous code. This can 

confuse search engine spiders that are searching for relevant information in order to list 

your web page. 

But this is not to say that you should dismiss all WYSIWYG editors, because some are 

better than others. 

And when you have a good understanding of HTML, you can easily make the changes 

you want and delete all the unnecessary code. 
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Assignment 6

Find a free HTML editor, or a free trial, and use the software to create a 3- page website. 

Save all 3 pages to your Assignment 6 folder. 
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Meta Tags
You now know how to create a web page as well as many techniques to control how the 

page is displayed. 

Now you need to know how to prepare your meta tags in the HEAD section of your 

page to make it ready for publishing on the web. 

This is necessary to bring your page into line with the standards set by the World Wide 

Web Consortium (W3C) and to provide the information about your website that search 

engines look for. 

The W3C provides international HTML standards that are recognised worldwide. You 

can find all the latest developments at http://www.w3c.org. 

One of the latest developments is HTML 4.01 which is a way of designing web pages by 

using style sheets. 

A style sheet sets out all the formatting in one presentation which is then placed in the 

HEAD section of the page. 

This course does not cover HTML 4.01 or style sheets because the best way to gain a 

thorough understanding of web page design is to start with the basics. 

Many web page designers still use basic HTML to design all their websites because it's 

so simple and uncomplicated. 

Within the W3C standards you must state the type of document that your page is. This 

is known as Document Type Definition (DTD) of which there are several types, including 

Transitional DTD which is the type you have used so far. 

Transitional DTD is a document that is compatible with HTML 4.01. 

HTML 4.01 is a much more complicated way of designing a web page and that is why 

most designers don't use it. Instead they use compatible standard HTML. 

Read more about the different types of DTD at http://www.w3.org/TR/html4/ sgml/in-

tro.html. 
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You must state the DTD at the top of each page before the <HEAD> tag by inserting the 

following – 

<! DOCTYPE HTML PUBLIC 

"-//W3C//DTD HTML 4.01 Transitional//EN" "http://www.w3.org/TR/html4/ loose.dtd"> 

It saves time to set up this code in a NotePad/TextEdit document and save it as a text 

file. Then simply copy and paste it into each new HTML document. 

Title Tags

The title of your web page goes in between the <TITLE> </TITLE> tags in the 

HEAD section . 

Search engines use your page title to help understand what your page is about. So use 

this space to give a brief, but very useful description of your page as well as the title. 

For instance – 

Guinea Pigs – Where to buy a pet guinea pig. 

Most search engines will use this information as a heading in their search results, so 

make it short and to the point. 

Meta Information

Meta information is contained within a <META> tag and inserted into the 

HEAD section after the TITLE. 

A <META> tag does not need a closing tag. 

But META tags always come with at least one pair of attributes as follows – HTTP-

EQUIV="x" CONTENT="x" 

NAME="x" CONTENT="x" 

HTTP-EQUIV= this is an instruction to the browser to take a certain action. NAME= this 

lets the browser know it is getting information and not an 

instruction. 
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CONTENT= this is the actual information being conveyed. 

For example, if you wanted the browser to look for a more updated version of a page 

rather than a cached version, you could use – 

<META HTTP-EQUIV="expires" CONTENT="Mon,31 Dec 2009 23.59.59EST> 

Or for creating a splash page or a slide show you could use – 

<META HTTP-EQUIV="refresh" CONTENT="5 URL=nextpage.html"> This tells the 

browser to load "nextpage.html" after a 5 second delay. 

<META HTTP-EQUIV="content-type" CONTENT="text/HTML: charset=US- ASCII"> 

This instructs the browser as to what kind of document the page is and the character 

encoding (Charset) it contains. There are many different sets of character codes, but 

US-ASCII is the most common. 

Name Attribute

<META NAME=generator" CONTENT="Windows NotePad"> 

This names the 'tool' that was used to create the page. If you'd used one of the HTML 

editors, you would name that instead, e.g. "pagebreeze". 

<META NAME="Author" CONTENT="your name"> 

This code gives the name of the page designer. The last two sets of meta tags you need 

to include are KEYWORDS and DESCRIPTION. 

<META NAME="keywords" CONTENT=""> 

<META NAME="description" CONTENT=""> 

All the search engines used to go crazy for the keywords and description in the meta 

tags. But these days not all search engines use them. 

This is because many unscrupulous website owners manipulated these meta tags to get 

more visitors to their websites. 

�125



For instance, when iPods became the latest "must have" crave amongst the young, 

some people began putting the word "iPod" into their meta tags just so that their sites 

would show up on more search results. 

So some of the big search engines, such as Google and Yahoo! started to ignore meta 

tag keywords and descriptions. Then they relented and started paying attention to them 

if the words in the meta tags were also in the body of the web page content. 

Today, the search engine trends still keep changing all the time to stay ahead of those 

who try and cheat the system. 

But quite a few search engines still rely on meta tag keywords and descriptions, so 

make sure you still use them and make sure they are relevant. 

The keyword meta tag should contain at least one key phrase and then several key-

words. For instance – 

<META NAME="keywords" CONTENT="best place to buy a guinea pig, guinea pigs, 

store, breeder, find, look, buying,"> 

Each word or phrase must be separated by a comma. 

Your site's description meta tag should be a phrase that people might use if they were 

searching for a site like yours. For instance – 

<META NAME ="description" CONTENT="Where is the best place to buy a guinea pig"> 

Now add the following meta tag code to the text file of your DTD and place it at the top 

of every HTML document you create. 

<HEAD> 

<TITLE></TITLE> 

<META NAME="generator" CONTENT=" "> (optional) 

<META NAME="Author" CONTENT=" "> (optional) 

<META NAME="keywords" CONTENT=" "> 

<META NAME="description" CONTENT=" "> 
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</HEAD> 

Closing Information

Sometimes it can be a good idea to add some closing information at the 

bottom of your web page. You can add – 

Site Created by: Your Name 

© Copyright. Your Company Name 

If you are using a table, the code should be placed under the table in between the </

TABLE> and </BODY> tags. 

Copy the following code into your DTD text file – 

<CENTER> 

<FONT SIZE="2"> 

Site Created by: Your Name<BR /><BR /> 

&copy; Copyright. <A HREF="http://www.yourcompanyurl">Your Company Name<BR /

><BR /> 

</FONT> 

<\CENTER> 

Replace "Your Name" and "Your Company Name" with your own details and URL. 

If you want to go into business as a web designer, you could design a site to promote 

your services, and at the bottom of other sites that you design, make your name or 

company name into a clickable link to your web design company website. 

Using the Copyright information is important to let everyone know that they cannot copy 

your work. 
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Publishing Your Site on the Web
Publishing your site on the World Wide Web is the last stage in designing a website. 

You firstly need a domain name for your website and then you need a hosting package, 

which is a space on the internet to upload your website to. 

It's usually easier (and cheaper) to buy your domain name and your hosting package 

from the same company. 

When you start looking for a hosting company it can seem very confusing because 

there are so many companies to choose from, so the following information may help. 

You’ll need to register your site’s domain name as soon as possible (which, if you 

haven’t done already, you really need to do now). 

Your domain name is the part of your site’s name without the www. For instance, when I 

registered my main writing site, I registered it as simply cheritonhousepublishing.com. 

But first you need to make sure your website’s domain name is available. I did this 

through Planet Domain.com at http://www.planetdomain.com/. 

They have a domain look-up on their home page so you can easily see if a domain 

name is available, and if not, they will automatically make suggestions of other names 

with slight variations from your original choice. 

Once you’ve found an available domain name you can register it with Planet Domain.-

com and also take advantage of their great web hosting packages which start at less 

than $10 per month. Their hosting comes with online tutorials, 24-hour live support 

(which I used to use often and found it to be invaluable), unlimited email accounts, chat 

rooms, shopping carts, guest books, fantastico (for uploading blogs, etc), and much 

more. 

I found them to be a really great company for a website beginner like myself, and I still 

use them and now have several websites hosted with PlanetDomain.com. 
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Using FTP in Internet Explorer

FTP stands for File Transfer Protocol and it is the easiest way to upload your website 

pages to the internet. 

Once you have your domain registration and hosting package you can then upload your 

website to the internet. 

You can do this through your hosting company’s Control Panel, or alternatively, you can 

upload your website yourself using FTP. You can buy FTP software that uploads your 

web pages for you or you can do it yourself. 

To upload your web pages using FTP, go to your FTP page which will be “ftp:// user-

name@yourdomain.com”. Replace “username” with your username supplied by your 

hosting company, and replace “yourdomain.com” with your own domain name). Or it 

might be “ftp.yourdomain.com”. Your hosting company will have provided this informa-

tion when you bought your hosting package. 

Type your FTP address into your browser’s address bar (not the search box such as 

Google search) and press Enter. You may have to log in with your log in details provided 

by your hosting company. 

You should now see a list of folders. These are your website files. Choose the public file 

which should be named “public_html” or “public.docs” or something very similar. This is 

the file where you upload all the pages that you want to be made public on the internet. 

Open this file. Copy and paste/drag and drop all your public files and folders here. Now 

close the window and you should be able to see your website online once you type in 

your website’s URL into your browser’s search box and click “search”. 

And once you have your website up on the internet, then it's time to let everyone know 

it's there. 
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Promoting Your Site For Free
Obviously, with all the talk we've been doing about search engines, you'll want to get 

your site listed with as many as you can. 

Search engines send their 'spiders' out to crawl the web looking for new and updated 

sites all the time. So eventually yours will get listed with them. 

But if you want to speed up the process then you can submit your site to them yourself. 

The two biggest search engines are google.com and yahoo.com. you should go to both 

of these and search for submission details. Just search 'submit site' in their search box-

es then follow the submission instructions. 

Don't worry about the smaller search engines too much. Many of them search Google 

and Yahoo! for their results anyway. 

But if you do want to try some of the smaller search engines yourself, go to altavista.-

com, excite.com and lycos.com and submit your site to them too. 

To get visitors to your site more quickly (within minutes), try joining traffic exchange sites 

such as – 

http://www.linkreferral.com 
http://www.trafficpods.com 
http://www.trafficswarm.com 

Using these sites will bring visitors to your website almost immediately. But as a word of 

warning; if you're planning to use paid advertising on your website, using traffic ex-

change sites is usually unacceptable practice. Advertisers like to see organic traffic, not 

traffic schemes. But traffic exchange sites are great to use at first when you have no 

third party advertisements on your site. 

Another great free promotional idea is to add your website URL to your signature at the 

bottom of all your emails. 

Also search the internet for how to submit your site to the big search engines such as 

Google and Yahoo so that they can list your website in search results. 

Alternatively use a free submission service from a websit such as Submit Express. 
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Site Aesthetics
There are no set rules as to how a website should look, so let common sense be your 

guide. 

The style and layout of your site will probably depend on what its purpose is. But here is 

a list of ideas to get you started – 

• Stick to light colors because they are easier on the eye.
• Try to stay away from fancy or colorful fonts.
• Using different shades of the same color can look stylish – say, dark green on 

light green.
• Don't include too many slow-loading features.
• Keep the layout similar on all pages otherwise your visitors might think they’ve 

been taken to a different site.
• Use BOLD or ITALICS or STRONG to emphasise words rather than underlining.
• Proof read your page content several times before publishing it to the Web.
• Check your links to make sure they all work.
• And always remember the Golden Rule in web page design –

K.I.S.S. 

Keep It Simple Stupid 
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Assignment 7

This is the final, and most important, assignment. 

In this assignment you will be able to put into practice all your new skills in a more pro-

fessional way. 

Once you've completed this assignment successfully, you'll feel completely confident in 

designing websites. 

The Assignment –
Create a professional website with a minimum of 5 pages. All the pages must contain 

relevant meta tags. 

You can make this website about anything your want (even guinea pigs) because in the 

third module you are going to learn how you can earn money from ANY website. 

When your website is complete, publish it on the internet. 
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Conclusion
You now know all you need to know to design, create and publish as many websites as 

you want to for the rest of your life. 

Things can, and do, change rapidly in the online world so you'll need to keep up to date. 

But by now you already have a thorough understanding of HTML which gives you all the 

knowledge you need to build websites, or you can easily expand on this knowledge and 

learn more. 

I, personally, have never found a need to learn more about building websites than I al-

ready do, which is all the information contained in this course. 

This is because if the source code becomes too long and complicated, or there are too 

many large images and other media files on a web page, it becomes too slow to load 

and I want my sites to load quickly so that my website visitors have a pleasant experi-

ence. 

If you want to check that your web pages are set up properly, W3C has a free online val-

idation service that will quickly check your source code for any page and report any 

faults. 

When your page is ready just go to http://validator.w3.org/. 

The validator will upload the file and quickly return the results to you. Good luck with all 

your future websites. 
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MODULE 3
How to Start Earning Money on the Web Today!

Even if you don’t have anything to sell.
Introduction
Once you know how to write for the web and design websites, the next, and most impor-

tant, thing you need to know is how to start making money from your websites. 

Most people think that to make money on the internet, you need to have your own prod-

ucts or services to sell. 

But what if you don’t have anything you want to sell? Is it still possible to make money 

online? 

Yes it is. 

And if you want to make a lot of money online, one of the simplest and quickest ways to 

do it, is to start your own network of websites. 

These days many online entrepreneurs are making money by building their own Virtual 

Real Estate Empires. And this is easy to do when you know how to design and construct 

your own websites. 

Once you know what you’re doing and you have your systems in place, the rest is easy. 

So let’s get going 
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How to Get Started
The first thing you need to decide on is a subject area for your first website (we’ll dis-

cuss this in more detail later) and then you can set up more sites on a similar, or closely 

related topic, and cross link them all together to get more visitors to each site. 

Setting up a network of websites is quite easy and has a lot of advantages over trying to 

set up businesses off-line. 

For a start there are low costs to beginning your online empire. 

In the off-line world you’d have to set up and pay for all sorts of different things such as 

premises, stock, staff, distribution, insurance and much more. 

But on the internet your only initial costs are buying your domain name and paying for 

hosting, and you only need to make a couple of sales to recoup your expense. 

And you don’t even need to have any products of your own to sell. 

You can, of course, provide your own physical products to sell directly from your web-

site, but this would mean buying stock, distributing it and dealing with returns, etc, which 

takes away al the simplicity of making money online. 

And that’s the beauty of having an online business. You can just set it up and it will pro-

vide you with a passive income for years to come. 

And one of the simplest types of websites to set up is an information site, commonly 

known as a niche site, as it only contains information on one niche subject or area. 

You fist start with a “shell” of say 4 or 5 main pages and a few article pages and then 

keep adding to it and updating it as you go along. 

But to begin with it’s important to create your basic “shell” and get it online as quickly as 

you can so that you can start earning money. 

But how do you earn money from such a simple website? 

Well, there are several ways to do this, and we’ll look at each of them in turn. 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Selling Other People’s Products
One way that people make money on the internet is by selling other people's products. 

And this is known as affiliate marketing. 

Being an affiliate of a product or a company works much the same way as being a sales 

person. You sell products and you earn a commission for each sale. 

What you have to do is advertise products on your website and provide your affiliate link 

to the product's sales page. Then if a customer clicks on your link and goes on to make 

a purchase from the sales page, you will earn a commission for that sale. 

On the internet there are thousands of different companies that offer an affiliate program 

for their products and the commissions they pay can be as little as only 5-8% or as 

much as 75%. 

To find an appropriate affiliate program, just type in your niche subject area plus the 

word 'affiliate' or 'affiliate program' into your browser's search box and it should return 

several results of suitable affiliate programs. 

For instance, if you have a healthy eating website, you could search 'health affiliate pro-

gram' or 'healthy eating affiliate' or 'diet affiliate program' or anything else you feel is ap-

propriate. 

Most of these companies will let you join their affiliate programs for free and also pro-

vide images, banners and text links that already contain your affiliate ID, and you can 

copy and paste them straight onto your website. 

Your affiliate ID is a number or a nickname that is provided for you once you sign up for 

an affiliate program. You then use this ID for all your affiliate links to that company's 

products. 

There are no limits to the number of sales you can make or the money you can earn. 

There are different types of people who earn money as an affiliate on the internet, rang-

ing from those who run their websites as a hobby, and so earn what can only be classed 

as 'pocket money', to what are known as 'super affiliates' who do affiliate marketing for a 

living and earn a six figure income from their commissions. 
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Affiliate marketing is an integral way that business is conducted on the internet. In 2006, 

the world wide figure for affiliate commissions paid out was close to $6.5 billion. 

Affiliate programs work well for both the merchant who is selling the products and their 

affiliates. This is because affiliate programs work on CPS (cost per sale) which means 

that a merchant doesn't have to pay an affiliate unless they make a sale. This means 

that the affiliate needs to make sure that the traffic they drive (this means the customers 

they send) to the merchant's sales page is targeted so as to increase the chances of 

making sales. 

There are also 2-tier affiliate programs whereby an affiliate can provide an affiliate link 

for others to sign up for the same affiliate program. Then whenever the 2nd-tier affiliate 

makes a sale, the affiliate whose link they signed up through also earns a small per-

centage of the sale. 

The Different Affiliate Programs

There are 3 different types of affiliate programs. 

The first is a program that is run by a particular merchant to sell only their own products 

as discussed earlier. 

The second kind is an affiliate management company that runs affiliate programs for 

several different merchant companies and takes a share of the profits. These compa-

nies operate much like an advertising agency in the way that they use marketing strate-

gies to attract new affiliates. This type of company uses what is known as Outsourced 

Program Management (OPM) to operate its business. 

The third, and most popular type of affiliate program, is run by one company that pro-

motes products from many different merchants. This type of company is known as an 

affiliate network. 

Affiliate Networks

Affiliate networks have a single affiliate program that can be used by multiple 

merchants and multiple affiliates. 
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This type of program makes it easy for merchants to sign up and begin selling their 

products. It's also very easy for affiliates to sign up and then they can choose from hun-

dreds, or even thousands, of products that they can begin selling through their websites. 

And one of the biggest affiliate networks on the internet is the mighty ClickBank.com. 

ClickBank.com
Click Bank only sells instantly downloadable products such as eBooks, software, sub-

scriptions and website memberships. 

Merchants who sell products on Click Bank are known as Vendors. 

Click Bank has over 12,000 publishers, over 20,000 products and over 100,000 affili-

ates. So it's not surprising to learn that in 2007 their total revenue was nearly $300 mil-

lion. 

And because all their products are instantly downloadable, once a customer makes a 

payment (through their credit card, debit card or PayPal) they are taken instantly to the 

download page where they can immediately download the product they have purchased 

directly onto their computer. And their payment appears in the merchant's account and 

the affiliate's account in as little as 2 minutes. 

Click Bank pays its affiliates twice a month if the affiliate's account balance has reached 

the payment threshold they have set.The minimum payment that affiliates can receive is 

$10, although you can set it much higher, which is advisable as Click Bank charges a 

payment processing fee of $2.50 for every payment they send. 

Becoming a ClickBank.com affiliate is free. You just simply go the ClickBank.com web-

site at http://www.clickbank.com/, click on the "promote products" tab at the top of the 

home page, click "sign up" and then fill in your information. You choose a nickname for 

yourself which then becomes your affiliate ID. You can then search the Click Bank mar-

ket place for suitable products and click "create hoplink". You'll instantly be provided with 

a link to the product's sales page which includes your Click Bank affiliate ID. 

ClickBank.com publishers are usually high payers with many of them paying their affili-

ates commissions as high as 50% to 75% of each sale. 
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ClickBank.com charges fees to sell products but it's a low amount of 7.5% plus $1 of 

each sale. This means that if you're promoting a product for $50 and your commission is 

50%, every time you make a sale, Click Bank will first take the fee of $4.75 (7.5% + $1) 

leaving $45.25, of which you'd receive 

$22.62 (50%). 

Until recently Click Bank had only been selling English language products and only for 

American dollars. But in March 2008 they began selling Spanish products in what they 

called Phase One of their "Platform Globalization" which was then followed by the inclu-

sion of French and German language products. They plan to further expand still, into 

other languages and currencies over time. 

Customers from all the different countries also receive emails, telephone support and 

order confirmation pages in their own language. And this is sure to greatly increase 

Click Bank's international reach even further. 

Payloadz.com
Payloadz is another affiliate network selling downloadable items. Although it doesn’t 

contain as many products as ClickBank.com, it's range of products goes further be-

cause as well as selling eBooks and software, Payloadz sells audio books, music, 

movies, files, forms – in fact, anything that can be downloaded over the internet. 

Payloadz affiliates are paid their commissions as a set fee rather than a percentage of 

the sale and they are paid directly from the merchants themselves. Affiliates are paid 

once a month with no minimum payout. 

Payloadz operates a shopping cart and check out system so that customers can pur-

chase more than one item at a time. 

Affiliates can also sell products directly from the Payloadz.com store or by auction 

through eBay, Yahoo! Auctions, uBid and Amazon auctions. 

To become a Payloadz.com affiliate you can sign up for free at https://www.payloadz.-

com/affiliates/ and start selling most of their products immediately. However there are a 

few merchants who insist on approving you and your website before they will allow you 

to sell their products. 
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Commission Junction
Commission Junction (CJ) is also one of the biggest affiliate networks on the internet 

with over 1,100 merchants selling thousands of products through their company. 

Becoming a Commission Junction affiliate is easy. You just have to go to their website at 

http://www.cj.com and fill in the affiliate application. 

Once you are approved you can then start selling their merchants' products. Commis-

sion Junction merchants have to approve you individually before you can sell their 

products. With some this approval is instant while others may make you wait a few days 

before accepting you (or not). 

As a Commission Junction affiliate, as soon as you are approved you can start search-

ing their huge market place for suitable products to promote. 

CJ affiliates are paid monthly in 14 different currencies once their account balance 

reaches a minimum of $25 USD, £16 GBP or €25 Euro. 

WCCL
White Cliff Computing Limited (WCCL) run an affiliate program selling mainly self-help 

and writing-related books and software. 

Their affiliate program is easy to join at http://cheritonhousepublishing.com/links/selfde-

vaffiliates.html.  As soon as you become a WCCL affiliate you are instantly provided with 

promotional banners and graphics all embedded with your affiliate link. 

WCCL has a huge list of hundreds of products to choose from and this list increases 

substantially every year as more products are added. 

They also run a two-tier affiliate program so that if anyone goes through your affiliate link 

and signs up to become an affiliate themselves, you'll receive a small percentage of 

every sale they make as well. 

Amazon.com
Amazon.com was one of the first online companies to use an affiliate program with the 

launch of its massive Associate Program, which is still in use today. 
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To become an Amazon.com Associate (affiliate) you just have to go to the Amazon.com 

homepage at http://www.amazon.com, scroll down to the bottom of the page and click 

on the “become an affiliate” link. This will take you to the sign up form and when you fill 

it out and submit it, acceptance is instant. 

You will then be able to copy and paste links directly onto your web pages for individual 

books or other products, or you can easily create your own Amazon "Store" where you 

can advertise multiple books and products all embedded with your affiliate link. You can 

even arrange your Amazon "Store" into different categories to make it easier for your 

customers to search for what they're looking for. 
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How to Make Even More Money as an Affiliate 
Selling other people's products is a quick and easy way to make money from your web-

site. 

But simply copying and pasting the odd banner or text link onto your web pages may 

not make you much money. You may get a few sales every month, but if you're really se-

rious about making money as an affiliate, you need to pre-sell the products to potential 

customers. 

Pre-selling ensures that your reader will be eager to click on your affiliate link and they'll 

be primed and ready to buy the product before they've even read the merchant's sales 

page. 

And the best way to pre-sell a product is by writing a review about it. 

In order to write a review you will have to have used the product yourself, read other re-

views, got information from the sales page, or contacted the merchant or company con-

cerned and asked for information (or even asked for a free extract/sample/download of 

the product) so that you can write an honest review. 

If you're reviewing a product that you're interested in yourself, it may be worth purchas-

ing it. Most products bought online come with a money-back guarantee so that if you 

don't like it, you can return it. 

But a word of caution: If you don't like a product then it's better not to do a review at all 

rather than give a bad review, because a) You won't get any sales and b) if your review 

comes across as too negative or too whiney, it may make you look bad. 

When you're writing a good review of a product you need to mention much more than 

simply the product itself. You need to talk about the benefits of owning the product and 

also what the customer will be missing out on if they don't own the product. 

Just remember that people are only interested in what a product can do for them per-

sonally (how it can change their life for the better or make it easier) rather than it's spe-

cific size and features. 
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By all means discuss features, but for each feature say how this will benefit the reader 

by making their life/career/work happier, easier or faster. 

Try and paint a picture in the reader's mind of all the benefits they will enjoy. You also 

need to pre-empt any doubts and questions they might have and answer these as you 

go along. 

An easy way to pre-sell a product is to keep the cartoon character, Bart Simpson in your 

mind as you write. 

Bart is well known for his cynicism and doubt. So for every sentence you write, imagine 

Bart Simpson asking – 

• "So What?"
• "Who Cares?"
• "What's in it for Me?"

This will help you to stay focused and on track. 

When you're writing a product review you don't need to overhype it too much because 

with a review you're not trying to sell a product, only pre-sell it, so you don't want to 

sound as though you're doing a sales pitch. 

Offering free stuff on your website can also drive up affiliate sales. Quite a few mer-

chants and companies will offer things for free, such as a free report, audio download or 

eCourse. 

This is because they know that some of the people who download their free stuff can be 

converted into paying customers. 

People are always more attracted to free offers, so these types of offers can be well 

worth promoting too. 

So to earn maximum income from your affiliate programs you need to pre-sell the prod-

ucts you are offering with articles, reviews, and free offers. 

This way you can create a loyal army of followers and make a substantial amount of 

money along the way. 
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Super Affiliates
If you find that you enjoy being an affiliate and using your online talents to 

make money selling other people's products, then you might want to consider becoming 

what is known as a Super Affiliate. 

Super Affiliates not only earn ALL their income this way, but most of them are earning 

well over $100,000 a year. 

One of the best examples of a super affiliate is Rosalind Gardner from the USA who 

earns over $50,000 a month as an affiliate marketer. 

She also regularly speaks at affiliate conventions. 

Super affiliates really do take their work very seriously and every year in America an an-

nual Affiliate Summit is held. This summit has a panel called "What Super Affiliates 

Want" of which Rosalind Gardner herself is a moderator. 

If you're interested in learning more about becoming a super affiliate, there is a maga-

zine for actual and aspiring super affiliates called "Revenue – The Performance Market-

ing Standard." it describes itself as "Where the focus is everything about online market-

ing, including key business strategies, innovative marketing methods, effective online 

advertising techniques, emerging advertising trends in technology and much more." 

You can read more about this magazine (which is actually a print magazine) at http://

www.revenuetoday.com. 

And if you want to read more about Rosalind Gardner and how she earns all her money, 

go to http://superaffiliatehandbook.com where you can also see the book she's pub-

lished called "The Super Affiliate Handbook." 

Cloaking Your Affiliate Links

One of the biggest problems that affiliate marketers have is that with too many 

affiliate links, your website can start to look like just one big sales pitch. 
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And although there is nothing wrong with selling products from your website for a com-

mission, a visitor to your site may feel as though you're more interested in earning easy 

money rather than providing useful information and this may cause them to leave. 

Also, having your affiliate links visible can leave you open to hijackers who are people 

who see your affiliate ID and replace it with their own before they buy a product. This 

means that they will get the commission instead of you. 

One way around this problem is to disguise your affiliate links, which is known as "cloak-

ing." 

There is a free online service for link cloaking called TinyURL. This service is aptly 

named because it's mostly used to change long URLs into tiny URLs. 

This is useful if you're trying to send a long URL by email, as they can often break. 

Shorter URLs are also quicker to write down and remember. 

To use the TinyURL service you just need to go to their website at http://tinyURL.com 

and type (or copy and paste) your long URL into the text box. The service will instantly 

provide a short URL that you can use in its place. 

Using this free service means that anyone who clicks on your TinyURL will be redirected 

to your long URL via the TinyURL website. 

The disadvantages of using this free link cloaking service is that some people are still 

wary of TinyURLs, the shortcut link that is provided is not particularly memorable, and 

because the TinyURL is only a shortcut or a redirect, you're website will not benefit from 

traffic from search engines or receive any page rankings. 

An alternative and very beneficial way to disguise your affiliate links is by using Jim Ed-

wards' "Affiliate Link Cloaker." 

This is very inexpensive software that affiliate marketers use and it can be downloaded 

directly onto your computer. 

This software works by changing your affiliate links into an actual web page that can be 

uploaded to your website. 

You can give each new page a name of your choosing but it will always end in ".html". 
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So your new web page URL will have your website's URL plus the cloaked link and will 

look something like 

http://www.mywebsite.com/cloakedlink.html. 

When you first install the software you enter the ftp address of your website and then 

once your new cloaked page is created you can upload it to your site with just one click 

of your mouse. You can also enter the ftp address of multiple websites and choose 

which ones to upload your new cloaked pages to. 

You also have the option of adding a description and keywords for each newly cloaked 

page and whether to make it accessible to search engines or keep it private. 

And because every cloaked page is uploaded to your website, your page will be picked 

up by the search engines, including Google, and displayed whenever someone is 

searching for that particular product. 

You can also check the statistics of your new pages to see how much traffic they are re-

ceiving. This way you get to know exactly which products your visitors are interested in 

and which they're not. 

You can also use the software to cloak links to products that you're not affiliated to or to 

free giveaways at your website. This way you can track how many visitors all your prod-

ucts and freebies are attracting. And it also helps to keep your links uniform. 

You can read more about Jim Edwards' "Affiliate Link Cloaker" software at 

http://www.affiliatelinkcloaker.com/. 

Note: As a word of caution, there are now rules about website owners being open and 

honest about which links on their websites are affiliate links and which are not. Not all 

countries have these rules but it is worth checking into before you start cloaking your 

affiliate links. 
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Pay-Per-Click Advertisements
One of the simplest, and quickest, ways to start earning money from your website is by 

placing pay-per-click advertisements on your web pages. 

Pay-Per-Click (PPC) advertisements work by payment per click rather than by making a 

sale of some sort. 

You just have to provide space on your web pages for the PPC ads, and whenever 

someone clicks on an ad and goes to the merchant's sales page, you earn money from 

the click. So the more ads you have on your website the more chance you have of 

someone clicking on them and so the more money you can earn. 

The amount of money you can earn per click varies greatly from only 1c or 2c per click 

up to several dollars per click, depending on your niche and the amount the merchants 

are willing to pay. 

One of the easiest ways to monetize your website with PPC ads is through Google. 

Most websites using PPC advertising use Google AdSense Ads. 

I myself use the Google AdSense program and you can see examples of this at my 

websites at http://cheritonhousepublishing.com.  

I earn a lot of money through these PPC ads. 

To set up an AdSense account with Google, just go to http://www.google.com/adsense 

and sign up. 

You then get to choose what sort of ads (text or image ads) you want to place on your 

web pages and also the colour of the text, links and back ground, etc of each ad. 

You can also add a "channel" to your ad. This means giving the style of ad a name so 

that you can track it and see how many clicks it receives. 

You'll have noticed on my two previously mentioned sites that I use Google large text 

ads, 336 X 280 and place them at the top of every page. These ads are very well placed 

and receive more clicks than any others. 
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Google allows you to place up to three different styles of ads on each page. Using PPC 

ads to monetize your website is a numbers game which means 

that the more pages you have, the more ads you can have and so the better 

the chance of earning more money. 

To place the Google ads on your web pages, you just select the size of ad you want, the 

colour of the text, the back ground colour, etc, and then just simply copy and paste the 

source code provided. 

Google PPC ads can be square, rectangle, vertical or horizontal. 

Through trial and error of using different ads of different sizes and colours, I've conclud-

ed through my own experiences, that the ads that work best are the plain text ads with-

out a coloured back ground and with subtle colours that quietly blend in with the rest of 

the page rather than screaming their presence with their loud colours and obvious dif-

ferences to everything else around them. 

Once your ads are in place and your pages are uploaded to the internet, Google uses 

it's algorithms to decipher the content of your web pages and 

match it with appropriate ads. 

For instance, if your web page is about healthy eating, and your content uses the 

phrase "healthy recipes," Google will try and display ads on your page that contain this 

exact phrase, or close variations of it. 

I once had an experience where I uploaded a page to my Cheritonhousepublishing.com 

website that was all about the need to focus more to achieve more. 

At first all the ads displayed on that page were for Ford Focus cars. But two days later I 

checked the page again and the car ads had gone and were replaced with more appro-

priate ads. 

And all this demonstrates the need to use the correct keywords on your web pages, 

which is what we’ll look at next. 
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Search Engine Optimization (SEO)
Many people on the internet like to talk about the importance Search Engine Optimiza-

tion, or SEO as it's better known. 

SEO, put simply, means exactly what it says – optimizing your web pages for the search 

engines to make it easier for them to find your web pages and to index them correctly 

for providing more accurate search results. 

And there are 3 ways that you can do this. 

The first is by providing the correct meta tags in your web page source code. This was 

covered in-depth in the HTML course. 

Doing this correctly means that the search engines have an accurate description of your 

website and a list of keywords that you have used in your web page content. 

The second way is by using the correct keywords in your content (as discussed earlier). 

This ensures that your content is relevant for what people are searching for, which in 

turn ensures that you receive plenty of highly- targeted traffic. 

The third way is by providing a site map. A site map is a web page that contains a list of 

links to every single page on your website. 

Search engines regularly crawl websites but can sometimes miss a page if there is only 

one link to it from an obscure page. 

But by providing a site map page (and remembering to add every new page you create 

to it), you can be sure that every page on your site will be indexed and displayed in 

search results as quickly as possible. 

The Importance of Keywords

Keywords are the words that are used the most by people searching for information on 

the internet. 

When someone is searching for information they will usually type a question or phrase 

into a search box on a search engine such as Google or Yahoo!. And if their search 
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phrase, or something similar, is contained within one of your web pages, it will show up 

in the search results. 

The only problem with this, is that the more popular the phrase, the more web pages 

that will show up in the search results, which means that yours may be listed as the 

60,000th result, and so will probably never be seen because most people only look at 

the top 10 results on the first page. 

So this is why it's sometimes better to use what is known as low-hanging keywords, 

which means they get less searches and provide less search results and so your web 

page could show up as one of the top 10 search results. 

Finding Keywords

Some people believe that using keywords in your web page content isn't 

necessary. They say that if you know what you're trying to say and you know who your 

target audience is, the keywords will appear naturally in your writing. 

On the other hand, there are those who believe that keywords are of paramount impor-

tance and that before you begin writing your content you should have a list of all the 

keywords you want to use and that your page heading should be a key phrase. 

Personally, I believe that both of these contain a certain amount of truth. Web page con-

tent flows more naturally if you're not overburdened with 

worrying about cramming keywords in. I think that certain keywords and key 

phrases will occur anyway without making your content look over-stuffed with them. 

But at the same time it's important to be aware of what keywords and key phrases peo-

ple are searching for in order to make your content relevant. 

How to Find Keywords

Before you can decide which keywords to use you firstly need to find out what 

everyone is searching for. And one of the easiest (and free ways to find current key-

words and key phrases is by using WordTracker. 
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WordTracker is an online program that tracks all the current words and phrases that 

people are searching for on the major search engines. 

WordTracker is very expensive to use (over $300 a month), but it is extremely useful 

and VERY accurate. But if you don’t have $300 a month to spare, you can use the free 

online WordTracker service to search for the top 100 keywords and phrases at http://

www.wordtracker.com. 

You just simply type in the word or phrase you want to look up and WordTracker will in-

stantly display the top 100 searches for your word or phrase (or something similar) as 

well as tell you how many searches each one receives in a day. 

And although WordTracker is a great tool to use, you need to keep in mind that search 

trends can change quickly. So just because a word or phrase is being searched for a lot 

one day, doesn't mean it will always be popular. 

For instance, an article in a newspaper or magazine about the dangers of obesity can 

create a sudden surge of people searching for the phrase "how to lose weight quickly." 

But a few days later, when the panic is over, this same phrase may only be searched for 

a few times a day. 

But just because a phrase isn't searched for very often doesn't mean you shouldn't use 

it. In fact, these "low hanging fruit" keywords and phrases can be well-worth going out 

on the proverbial limb for. 

For example, say you are using a popular key phrase that gets searched for 1,000 times 

a day. 

If you use this key phrase in your web page content, then the search engines will add 

your page to the list of search results they produce whenever someone searches for 

that phrase. 

Sadly though, as your page is new it will probably get listed as number 1,000. and as 

Google usually only shows 10 results (in order of popularity) per page, chances are that 

no one will search through all 100 pages of results to find your web page. 
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On the other hand, if you choose a keyword that only receives 5 or 6 searches a day, 

then you know for sure that your page will be shown as one of the top 10 results. 

And wouldn't you rather have your web page ranked as a top 10 search result 5 or 6 

times a day rather than having it displayed on the 100th page of the search results 1,000 

times a day? 

My own personal experience from experimenting with keywords and key phrases, is that 

I've ranked much higher in the Google search results and earned much more money 

when I've used the "low hanging fruit" keywords. 

If you want to find more variations of a key phrase (or word) and see how much you can 

expect to get paid per click, a useful tool to use is Google's own AdWords keyword 

search tool. 

Go to the Google.com home page, click on "advertising programs" and under "Ad-

Words" click on "learn More" and then go to the "Get keyword ideas" link. Or alternative-

ly go straight to https://adwords.google.com/select/KeywordToolExternal?defaultView=2.  

From there you can type in any keyword or phrase and Google will return a list of similar 

or exact words that you can display in a number of different ways 

by average Cost Per Click (how much merchants are willing to pay), number of compet-

ing websites, search volume and more. 

This is a very useful tool to use if you want to monetize a site through PPC ads. 

And don’t' think that the lower paying keywords aren't worth using, because even if they 

only pay about 50 cents per click, 10 clicks a day can earn you around $2,000 a year 

just from that small amount. 

But the money that the merchants pay per click isn't what you get paid per click. Google 

are very careful not to reveal the percentage of the money you'll receive, but it can still 

add up to a lot if you market your site effectively. 

Just don't ever be tempted to click on the ads on your own website to try and boost your 

income. Google frown on this practice and will not only refuse to pay you for the clicks, 
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but they may also close down your account without warning and you will forfeit any 

money already in your account. 

If you prefer to write your content first and then find the keywords that you’ve already 

used, there is a free online keyword extractor tool at http://www.webseo.com.au/key-

word_extractor.html. You just copy and paste your page content into the box and it will 

pull out all the keywords from your content and tell you how many times each word was 

used. 

This same website also has a free tool for creating your meta tags at http://www.web-

seo.com.au/generator.html. You just fill in the information that you want to appear in your 

meta tags and it will supply the code for you that you can simply copy and paste into the 

<HEAD> section of your web page. 

But before you can begin deciding on which keywords and meta tags to use, you first 

need to decide what kind of website you want to create. 
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Choosing Your Niche
Before you can begin creating your network of websites, you firstly have to decide on a 

niche that you want to write about, because, as you’ll discover as we go along, setting 

up and maintaining your sites means constantly updating them with offers, content and 

articles. But if you don’t want to do all your own writing, or you don’t have the time, I’ll 

also be discussing several different ways you can get this done for you. 

To begin with, when you are deciding on a niche it’s a good idea to choose a topic that 

you are already interested in. That way you will be more enthusiastic about your chosen 

subject and so you’ll produce better results. 

Having an interest in a subject makes it easier to research and write content, plus you’ll 

already have a plethora of your own knowledge about it as well. 

So, for instance, say you are interested in cars. You could set up a website about how to 

look after and maintain the family car. You might also set up other sites about restoring 

older cars or how to buy a used car or about eco- friendly cars or US cars or Australian 

cars…the list goes on. 

And of course you could, as an affiliate, sell other people’s products from your site such 

as car repair manuals, car magazine subscriptions, car care products, book on cars, 

etc, and put PPC ads on every page of your sites. 

Or, as another example, if you were interested in healthy eating, you could set up a 

website about weight loss (which is always a popular topic). And then you could expand 

your network to include websites about healthy eating, exercise, cellulite or even grow-

ing your own organic vegetables for health. 

Again, as with the car websites, you could sell other people’s products from you sites 

such as recipe books, eBooks, gardening books, seed catalogues, fitness club mem-

berships, audio programs, exercise equipment and more. And there will probably be 

plenty of PPC ads for these sites too. 

�155



You could also go to one of the Amazon online stores and join their associate program 

too because Amazon sell thousands of weight loss books and other products that would 

be suitable. 

It’s also a good idea to start a regular newsletter for each of your websites. All you need 

to do is provide a “subscribe box” on your index page (any page will do but the index 

page is best). You could also write and offer a free eBook as an incentive to join your 

mailing list. Then every week/fortnight/month, send out a newsletter by email to every-

one on your subscriber list. 

Your newsletter should contain valuable information for your subscribers as well as a 

few special offers, free offers and links to new products that you’re affiliated to. This will 

generate additional income for you whenever any of your subscribers click on a link in 

your newsletter and purchase a product. 

You need to automate the handling of your newsletter as much as possible to leave you 

free to get on with more important work. 

A good web-based mailing service called Aweber can be found at http://aweber.com. 

This service makes sending out newsletters very simple and you can sign up for just $1 

and try their service for a whole month. 

Aweber can provide you with a sign-up box for your website and then they automatically 

deal with new subscribers and unsubscribers for you. You just have to provide the text 

for the welcome messages that your subscribers receive when they join your mailing 

list. 

Once it’s all set up (which only takes a few minutes), you then write your newsletters 

and upload them to the Aweber website ready for distribution or log in to the site and 

create your emails online. You can set them to go immediately, at another date and 

time, or you can set up an auto-responder sequence of multiple timed messages. 

Email is a great way to stay in touch with your website visitors and get them to keep 

coming back to your site again and again. 
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Update Your Site Often
Your websites can be regularly updated by writing article pages about the products you 

are affiliated to and placing a link (preferably with a product image) somewhere on the 

page, or at the bottom of the article. 

For instance, say you became an affiliate of a company selling treadmills. You could 

write an article on the benefits of owning your own treadmill and how it will help you to 

keep fit/lose weight, and then provide your affiliate link to a treadmill company at the 

bottom of the page. 

But trying to come up with an idea for a particular niche in the first place can be difficult. 

So just think about subjects that interest you and then surf the internet to see what sort 

of competition you’d have. 

If you can’t think of a subject that interests you, try and think of a subject that will inter-

est other people. There are numerous subjects that people all over the world would like 

to know more about and some of those subjects are – 

• Books
• Nature
• Travel
• Gardening
• Saving money
• Making money
• Debt relief
• Sport
• Cooking
• Crafts
• Hobbies
• Environmental issues
• Gambling
• Online games
• Movies
• Music
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They say that travel is a good subject to start a website about because people will click 

on just about anything when they are trying to find the best, or the cheapest, travel deal 

or the perfect destination. 

With a travel site, your income from your PPC travel ads will generally pay between $1 - 

$6 per click, so if you can get a dozen or more clicks per day, that can add up nicely by 

the end of the month. 

And don’t forget that this is always a numbers game and so the more pages your web-

site has, the more ads you’ll have and so the higher the chance of getting plenty of 

clicks every day. 

If you're looking for the subjects that pay out even higher in PPC ads, then you need to 

look at finance, debt credit cards and insurance. Some of the PPC ads for insurance 

companies pay from $30 to $70 per click! 

I have several websites and I make money from them all through PPC ads, selling affili-

ate products and selling my own products. 

My website that generates most of it’s revenue through PPC ads, as previously men-

tioned, is – 

http://cheritonhousepublishing.com 

This is a very simple website that I uploaded before it was even complete and it still 

started earning revenue on the first day. And in less than 2 months was making a profit 

(after I’d recouped the registration and hosting fees). 

This site is a good example that proves that you don’t have to have a lavish website to 

attract visitors and start making money. 

If I spent more time on this website I’m sure I could make much more money from it 

than I am now. In the not-too-distant future I do plan to do a lot more work on this web-

site and turn it into a financial super power house. 

But no matter what I do with this site I’ll make sure that I don’t add too many images and 

animations, because this would make it slower to load and visitors might get tired of 

waiting and leave. 
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It’s much better to have good content on your site. That way your visitors feel that they 

are getting value for their time spent there and hopefully, when they are ready to leave, 

they’ll click on one of your Google ads to exit. 
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Faster Ways to Build Your Websites
If you want to start your network of websites more quickly instead of building each web-

site from scratch, there are several ways you can do this. 

Your first option is to use website templates. These are basically skeleton sites that are 

designed so that you can quickly add your content. 

Templates usually consist of a graphical header where you can add your site’s name, a 

simple menu so you can easily change the page names, and plenty of blank space 

where you can add your content. 

Although templates are easy to use, they are not so easy if you don’t understand basic 

HTML. So it’s advisable to learn this first. This makes it so much easier if you want to 

add images, videos, Google ads, scripts, etc. So complete your HTML course before 

you even TRY and set up a website. You’ll be so glad you did. 

Obviously you don’t have the same flexibility with a template that you have if you've de-

signed your own site. But they can really speed up the web page design process. 

You can use free templates or buy them, and naturally the templates you pay for are far 

more appealing to the eye than the free ones. You can even use templates that are 

specifically designed to accommodate Google ads. 

Some of the places you can obtain templates are – 

http://www.freewebsitetemplates.com 

http://www.adsensetemplates.com 

http://www.templateyes.com 

Obviously there are many other places you can obtain templates from. This is only a 

small list to help get you started. 
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How to Set Up Your Web Pages
A simple way to decide what pages you want to include on your website, is to 

start with one key phrase and one main keyword. 

So if your website is about weight loss, your key phrase might be “How to lose weight 

easily.” You might also have “weight loss” as your main keyword. 

You then also need other keywords to go with your main keyword. As discussed earlier, 

you can use Google AdWords Keyword Search for this. 

The keywords and phrases that you find should also help you determine what your oth-

er pages will be about. 

For instance, if your site is about weight loss, you might have other main pages about 

diet, exercise, weight loss products and treatments. Eventually you can also have other 

article pages linking to each of these. Therefore an article about treadmills will link from 

the exercise page. 

You need to find a key phrase, a main keyword and several other keywords for each 

page. 

In the page’s content, include all of the keywords but don’t repeat them too often. Also 

include your key phrase and your main keyword only once in the content. Your key 

phrase can also be your page/article heading. 

Use your home page to sell the benefits of your website. Point out the main sections 

and state reason why your visitors should use them. 

Other Ways to Build Your Websites Fast

A really brilliant and simple way to build your websites fast, is to use other 

companies that will not only provide you with a template, but also with keywords and 

other advice or products to help you. 

One of the ways that I have produced websites myself is by using Dr Andy Williams’ 

Niche Blueprints from http://www.niche-blueprints.com. Niche Blueprints were invented 

by Dr Andy Williams and he goes much further than providing a website template. 
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Each Niche Blueprint, as the name suggests, comes complete with not only the website 

page templates, but also the suggested niche. 

A new Niche Blueprint is usually offered for sale each month and only to a small number 

of people (usually only 50) so as not to flood the internet too much with the same niche 

topic. 

Each blueprint comes with web page templates with instructions of how to use them, 

advice on what to make your main pages about and plenty of help so you can plan the 

content for each page. 

You also get a list of thousands of keywords and key phrases and keyword- sorting 

software to help you make the best use of all the keywords provided. 

You also get advice on what to make your article pages about and a list of products that 

you can affiliate to and advertise on your web pages. 

All the blueprints cost from only $35 to $50 and they usually sell-out fast. If you want to 

see what you get for your money, you can download a free niche blueprint so that you 

can try before you buy. 

Niche Blueprints are perfect for the beginner who has never set up a niche website be-

fore or for those who are more advanced and are looking for a faster way to set up a 

niche website that has all the hard work and research already done. 

Or if neither of these ideas appeals to you, you could also use web page templates for 

your web pages and pay someone to write your content for you. If you’re looking to hire 

your own writer (and plenty of writers and website owners actually do this) you can use 

the following websites to find someone – 

http://www.elance.com 

http://www.writerlance.com 

http://www.craigslist.org 

http://www.guru.com 

To advertise for someone to write for you, you need to state the length of the articles re-

quired, the subject (niche) and how soon you need them to be completed. 
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Once you find someone to write the content for you, tell them the title, the keywords you 

want to use and give them a basic idea of what information is to be included and the 

tone you want it written in (i.e. uplifting, business-like, 

pre-selling). 

Then once you’ve put everything you need into place and you have your website/s on-

line and filled with great content, optimized ad placement and fantastic offers, then it’s 

time to get down to the serious business of making money. 

�163



How to Start Making Money TODAY
Niche websites can be extremely useful to your visitors by providing plenty of relevant 

information. Most people come to the internet looking for information and this is what 

makes niche websites invaluable, as they mostly contain free information. 

But building a site doesn’t guarantee that visitors will immediately start visiting your 

website and so you have to make this happen. 

Website visitors are often referred to as traffic and you need to drive as much traffic as 

you can to your website as quickly as you can in order to start making money. 

If your website has plenty of Google ads on it, then you only need to get the visitors to 

your website and then, hopefully, they will click on one or two of your ads while they are 

there – and so you will start earning money immediately. 

If you can attract at least 100 visitors a day to your website and a third of them click on 

at least one Google Ad, then that’s around 30 clicks per day. If your clicks pay an aver-

age of $1 each, you’ll earn $30 a day. If your clicks pay an average of $2 each, you’ll 

earn $60, and so on. 

This means that if you can achieve at least 300 visitors to your website every day and a 

third of them click on at least one Google ad, then you can be earning $100 a day, or 

much more (especially if your clicks are paying $30 a click as we discussed earlier!). 

And this is just from one website. So the more websites you build and the more pages 

of content you add with multiple PPC ads on them, the better chance you have of earn-

ing more money. 

And when you also factor in the affiliate commissions you can earn from all the products 

you’re selling on your websites, it can add up to hundreds, if not thousands, of dollars 

every week. 

But before you can earn any money, you need to drive as much traffic to your website as 

you can. 
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How to Drive Targeted Traffic to Your Website For Free
The most important thing to remember about website traffic, is that it must be targeted. 

This means that you don’t want just ANY visitors coming to your website, you want 

those who are interested in your niche subject and therefore will be more likely to buy a 

product, click on an ad or join your subscriber list. 

So you need to direct your marketing efforts towards these types of people and there 

are several ways you can do this for free – 

Colleagues, associates and friends

The quickest way to get visitors to your website is to start with people you know, espe-

cially those who are interested in your niche topic. 

For instance, if your site is about weight loss, tell your over-weight colleagues, as-

sociates and friends about it. Just write a general email to someone who you think might 

be interested in your new website and copy the message and send it to lots of other 

people too. 

Some may see this as spam, but emailing people you know and not trying to sell them 

something isn’t spamming. If a friend of yours started an online business and sent you 

an email about it, would you consider it spam? I don’t think so, and either will they. Just 

be proud of your achievement and let everyone know about it. 

And hopefully they'll click on one of your PPC ads when they visit your site. 

Search engine submissions

Most search engines such as Google and Yahoo! regularly crawl the internet looking for 

new websites to add to their lists. So sooner or later your site will be discovered and 

start showing up on search engine results. 

But you can speed this process along by submitting your site yourself. It’s easy to do 

and only takes a couple of minutes to submit your site’s details to each search engine. 

Or alternatively you could use free search engine submission services such as Submit 

Express at http://www.submitexpress.com. This is a free service and you only need to 
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submit your site’s details once and they will pass your details on to a substantial number 

of different search engines. 

Submitting your website’s details either way works equally well. If you want to do the 

submissions yourself, just go to the home page of the search engines you want to use 

such as google.com, yahoo.com or msn.com and search for “submit site” and that 

should bring up the relevant submission page, or a link to it. All you have to do then is 

fill out the form with the appropriate details. 

Traffic exchanges

Traffic exchange websites are a popular way to get traffic to your site. 

The idea of these exchange sites is that you spend time looking at other people’s web-

sites for a minimum amount of time (usually about 30 seconds) and everyone else does 

the same. 

Your “reward” for looking at other people’s websites is that they have to look at yours. 

So the more websites that you look at, the more people will visit yours. 

If you don’t want to spend time visiting other people\s websites, you can buy blocks of 

credits so that you will still receive traffic to your site (how much depends on how many 

credits you buy) but you don’t have to spend time looking at any one else’s. 

To help get you started using traffic exchanges, take a look at these traffic exchange 

sites and sign up to them all: 

• http://www.trafficpods.com
• http://www.easyhits4u.com
• http://www.ilovehits.com
• http://www.trafficswarm.com

But remember; if you're going to use paid advertising or PPC advertising on your web-

site, then using traffic exchange sites is a no-no. 
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Link Referrals

There is a traffic exchange website that is quite different from the others and is extreme-

ly useful at the same time. 

This website is called Link Referral.com at http://www.linkreferral.com. This site differs 

from the other traffic exchange sites because anyone who 

visits your website spends time looking around and then writes a small 

critique of your site and submits it to linkreferral.com. 

This is very useful because not only do you get targeted traffic to your site, but it also 

provides a lot of useful feedback about what’s wrong with your website, or what’s not 

working, or what people don’t like about your site and what they do like. 

All the websites listed on linkreferral.com are grouped into categories so it’s easy to find 

other websites in the same category as yours to visit, or to find other websites that you 

might be interested in visiting. 

You can sign up at the website for free, submit your website’s URL and a description of 

your site and then begin visiting other people’s sites and leaving comments. 

Then other people, including most of the owners of the sites you have visited, will visit 

your website and leave feedback. 

And that feedback can be great for pointing out what’s great about your website as well 

as what’s turning people off. While at the same time it’s not only driving targeted traffic 

to your site, but these visitors are staying a while and some are clicking on a few ads, 

signing up for your newsletter and even buying products. So using LinkReferral.com can 

be very financially worthwhile. 

So if you start using these four simple and free ways to drive traffic to your website, you 

can start making money today. 

You see, the beauty of using Google ads on your website means that all you have to do 

is get the visitors to your website and then as soon as they click on just one of your ads, 

you’ll start to make money. 
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And if your website is appealing enough and fast loading, your visitors might stay 

around long enough to make a purchase or click on a few more ads. 

In the beginning you’ll probably only make a few dollars a day from your website. But 

the really good news is that the longer you maintain your site and the more traffic you 

can drive to it, the sky really is the limit as to what you can earn. 

Remember, some people who run multiple websites are earning in excess of 

$100,000 a year. So once you are working regularly on your network of websites, you’ll 

find that you won’t be able to stop making money even if you tried. 

Won’t that be great? 

Article Marketing

Article marketing is a very much over-looked method of generating targeted 

traffic to your website. 

The way it works is very simple. You write an article (usually of around 500 – 1,500 

words) on your niche topic and submit it to an article directory site. 

Article directories are usually free to submit articles to and other website owners can 

download your articles for free and publish them on their own website or in their news-

letter. 

In return for using your articles for free, they have to agree to also include your “re-

source box” at the end of the article. 

Your resource box is a small paragraph that you submit along with your article. It should 

include your name, a link to your website and any other relevant information that you 

think will entice the reader to click on your link and visit your website. 

Article marketing is a very effective way of driving targeted traffic to your website and 

even enticing them to spend some money while they are there. 

Say for instance, you have your healthy eating website and you’ve just found a really 

good healthy food recipe book that you want to affiliate to and start selling on your web-

site. 
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Well first of all you could write an article all about the importance of a healthy diet and 

eating healthy and delicious food. You could then upload this as an article page on your 

website and put your affiliate link to the recipe book at the end of the article. 

Then you could write another article about how healthy food doesn’t have to be taste-

less and how it’s easy to create mouth-watering, low-fat meals if you know how. 

You could then submit this article to an article directory along with your resource box 

which gives a link to the new article page on your website if the reader wants to read 

more. 

This way if your reader clicks through to your article page but doesn’t want to buy the 

book, they might at least, click on one of your Google ads if they see something that in-

terests them. 

Articles that you submit to article directories usually stay “live” for 2 years or more, and 

in some cases, indefinitely. This is what makes article marketing so powerful. You can 

submit one article and receive targeted traffic from it for 2 years, 5 years, 10 years, or 

longer. 

So the more articles you submit, the more traffic you’ll receive. Also the longer your arti-

cle stays on the article directory, the better the chance that more and more people will 

publish it on their websites too and this will open up a whole new run of visitors to your 

website. 

So regularly submitting articles to article directories can significantly increase your traffic 

for years into the future. 

One of the best known article directories is EzineArticles.com at http:// www.ezinearti-

cles.com. This website is very easy to use and you can preview your article before you 

submit it to make sure all your links are working, and you can check your stats any time 

and edit or remove your article if you want to. 

If you decide you want to submit your articles to only one article directory, then this is 

the one I would recommend. Even if you don't submit your articles anywhere else, Ezin-

eArticles.com is the best and most popular article directory on the web. 

�169

http://www.ezinearticles.com/
http://www.ezinearticles.com/


A few others you can try are: 

• http://www.articlebase.com
• http://www.goarticles.com
• http://www.amazines.com

But where ever you decide to submit your articles, try regular article marketing for your-

self. You’ll be surprised at what a powerful marketing tool it is. 
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Selling Your Own Products
Although this book is all about how to make money online if you don't have a product to 

sell, I felt that the benefits of selling your own products was still worth mentioning. 

You see it's great to be able to join an affiliate program for free and make money from 

selling other people's products, but what if YOU had hundreds of affiliates signing up to 

sell YOUR products? 

If you had a downloadable product to sell, (an eBook or software) you could sell it 

through one of the affiliate networks such as ClickBank.com and let their affiliates help 

you make money. 

Wouldn't that be great? 

But where do you find products to sell? 

You have two choices when it comes to having your own products. You can either create 

your own or buy the resale rights to somebody else's. 

Reselling Products

It's easy to search the internet for products that have resale rights. Just use 

Google or any other search engine to find what you're looking for. For instance, if you're 

looking for a healthy diet cook book, you can search "healthy diet cook book with resale 

rights" or "healthy eating recipe book with reseller." 

Or alternatively you can try websites that list products with resale rights such as: 

• http://www.master-resale-rights.com/
• http://www.easyresellrights.com/
• http://www.plrpro.com/

Or you can even contact people that have a product you'd like to start selling and ask 

them if they have a reseller package for their product. 

Reselling a product means that you pay the person who owns the product a one-time 

fee for the right to sell their product and keep al the income yourself. 
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Sometimes, if someone is selling an eBook and they bring out a second edition, or they 

are selling software and they upgrade it, they may be happy to sell you the resale rights 

to their old product. 

Usually the resale rights includes the sales page and download page for the product 

too. 

Just be aware that there are different types of ways to resell products. 

Normal Resale Rights
With Normal resale rights, when you buy product or service you'll be able to sell it on to 

your own customers. 

Master Rights
Any Product that comes with master resale rights means that not only can you sell a 

product to your own customers, but they in turn can also sell the product and the resale 

rights on to their customers. 

Private Label Rights (PLR)
The big advantage with private label resale rights is that not only can you resell the 

product but you also have the right to edit its content and own it as your own. This in ef-

fect means that the product becomes yours to do with as you please. 

Rebranding Resale Rights
If the product you have purchased comes with Rebranding resale rights, then although 

the author retains the copyright of the product, you have the right to insert your own 

links to your website or links to anything else you want to include. That is in addition to 

your normal reseller rights. 

Or, you could create a product of your own. 
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Your Own Ebook
One of the simplest things to create and sell online are eBooks. They are simple be-

cause it only takes time (not money) to create them and once your eBook is ready, you 

can open an account with an affiliate network such as ClickBank.com for less than $50, 

and then the selling process is automated and every time you make a sale, ClickBank 

deposits the money into your account. You can also allow the huge army of ClickBank.-

com affiliates to help sell your eBook which can increase your sales dramatically. 

You could then, if you wanted to, create dozens more eBooks. This is how many people 

earn a "passive" online income. They simply produce one book after another and use 

affiliates to help make more sales. 

Looking at the ‘dollars & cents’ of it all, if you could create ten $30 How-to eBooks and 

sell only 10 copies of each book every week, you could be earning $3,000 a week! And 

if you had 100 affiliates working for you and they could sell just 1 copy of each book 

every week, that would mean increased sales of 1,000 books a week! 

And assuming that you pay your affiliates 50% commission, these 1,000 extra books 

would still earn you well over an extra $13,000 a week. 

So you see, creating your own eBooks can be a fantastic way to earn a passive income. 

But how do you create an eBook? 

If you know your chosen subject well, or you have researched your chosen subject and 

gained plenty of information, you can create an eBook in as little as 7 days. 

An eBook can be as few as 50 pages or as many as 300 pages long, but remember that 

most people will want to print it so try and not make it too long. 

To help you manage a large book-writing task, it's easier if you break it down into small-

er projects. 

First of all you need to divide your book into 10 or 12 chapters and make each chapter a 

different topic. For example, if you were writing a book about seaweed, you could have 

chapters on the different types of seaweed, where seaweed grows, the different crea-

tures that feed on seaweed, cooking with seaweed, and so on. 
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You then turn each topic into a question that can be answered at length. For example, 

the topics in the previous paragraph would then become the following questions – 

• What are the different types of seaweed?
• In what countries/oceans are they found and why?
• What feeds from/on seaweed and why?
• What dishes can be made from seaweed?

The reason that each topic needs to be made into a question is because it's easier to 

answer a question than to justify a statement. Answering a question also helps to stop 

your writing from looking like a school essay. 

If you're unsure about writing, just imagine that a friend has asked you the question and 

you are answering them. You could even speak your answer and record it for later tran-

scription. This will help to keep your style friendly and upbeat. 

Once your book is written you then need to convert it into a PDF document and there is 

free PDF software available on the internet including cutepdf at http://www.cutepdf.com/. 

Or you could get a free trial of Adobe PDF software at http://www.adobe.com/down-

loads/. 

Obviously the above information is not complete information of how to write and sell an 

eBook. But it is a short introduction to show you how easy it can be. 

If you want complete step-by-step instructions of how to successfully write and sell your 

own eBooks, then you can't get better than Nick Daws’ 10 Day Ebook - Discover How 

You Can Write & Publish Your First E-Book In Just 10 Days, or Less(And Earn $1000 

From It, Every Single Month!)" at http://cheritonhousepublishing.com/links/10-

dayebook.html. 

This is an amazing book that helps you to write and sell an eBook even if you’ve never 

done it before. It also provides a lot of help with producing your sales letter too. It is a 

book which I have bought myself and I highly recommend it to anyone who wants to 

create their own eBooks and sell them online. 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Your Need for a Website Disclaimer
A disclaimer is simply a written statement that states that you're not responsible for any-

thing that happens to anyone as a result of using your website, using a product that is 

linked to your site, or any computer viruses that may be picked up as a result of using 

your website or a product linked to your website. So no matter what happens, you are 

not to blame. 

You often see these types of disclaimers on a lot of websites and products that claim 

miracle cures to health problems or claim that you can earn a lot of money by following 

their advice. 

You need to have a disclaimer page on your website (which is usually listed from a link 

called "Terms and Conditions") and in every eBook you publish. 

If you're not sure what to include in your disclaimer, just look at disclaimers on other 

websites and in other similar eBooks to give you ideas on what to include in your own. 
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Why You Need to Set Goals
If you want to be successful in earning money online then you need to set specific fi-

nancial goals. You need to be sure of the minimum amount of money you want to earn 

every week from your affiliate sales, PPC ads, etc. 

Having a clear goal of what you're trying to achieve will keep you focused and aware of 

what you need to do. 

It's a good idea to start out with a modest goal of say $100 a day. then once you've 

achieved this, you can increase your goal to $200 a day and so on. 

And once you achieve an income of $400 a day, that's a 6-figure yearly income! 

But try and start slowly with just one profitable website and increase your online empire 

from there. 

And whatever you do, don't fall for any get-rich-quick schemes. Making money online 

takes time, although it doesn't have to be a long time. but no one has ever become an 

overnight online millionaire, no matter what outrageous claims they make to try and get 

you to buy their products. 

Just remember the old saying, that it takes several years to become an overnight suc-

cess. 
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Conclusion
Now that you’ve finished all three modules, you’ve got all the knowledge and informa-

tion you need to create as many websites as you want as well as update and change 

them as much as you want and as often as you want. You now know how to – 

• Write appropriate and well-written content for every page of your website.
• Use PPC advertising to generate income.
• Sell products for affiliate commissions.
• Drive targeted traffic to your website.
• Receive useful feedback about what is or isn’t good about your site.
• Start earning money from your website today.
• Find and use keywords.
• Set up websites quickly.
• Discover a niche topic for your site.
• Resell other people’s products.
• Optimize your website for the search engines.
• Cloak your affiliate links.
• Use newsletters to increase profits.
• Pre-sell products to make more sales.
• Make money selling books through Amazon.com
• Use FTP to quickly and easily upload your web pages to the internet.
• Find writers to create your website content and articles for you.
• Submit your new website to the search engines for free.
• Use traffic exchange sites to get plenty of visitors to your website quickly.
• Use article marketing to create a avalanche of visitors to your website for years 

to come.
• Craft articles for your website.
• Submit articles to article directories for maximum exposure.
• Produce your own eBook – even if you can’t write.
• Use affiliates to sell your own products.
• Get your own products without creating them yourself.
• Write a disclaimer and the importance of having one.
• Earn a 6-figure income from one niche website.
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I look forward to seeing your sites on the web. 

Wishing you all the Best for your future online success  

Ruth Barringham 

http://cheritonhousepublishing.com 

�178

http://cheritonhousepublishing.com


Other Ebooks and Courses by This Author:

!  

E-Publish And Be Damned! How You Can Make A Million Writing Your 
Own Ebooks

Finally...A Simple Self Publishing Ebook For Writers Who Want to Publish Their Books 

Quickly And Effortlessly So They Can Get On With What They Love To Do. 

Writing. 

Do you want to publish all your own books but don't know how or think it's too difficult. 

Well here's an e-publishing guide that will help you e-publish all your books in minutes. 

http://www.cheritonhousepublishing.com/books/EPUB.html  
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�

Living The Laptop Lifestyle: How To Start & Grow A Profitable Online 
Business So You Can Quit Your Job

I've been living the laptop lifestyle for years. Every day I work from home; just me and 

my Mac Book Pro computer. 

I stay at home with my dog by my side and I sit and work anywhere there is a cool 

breeze. 

My laptop lifestyle gives me time to do other things. I’m a frugal person and I enjoy 

growing my own food, sitting by my pool and reading, going for walks with my dog and 

spending time with my family. 

I feel like I’ve retired already because I make money from what I love doing. 

This is REAL freedom. 

And in Living the Laptop Lifestyle, I reveal to you exactly how I do it so you can live the 

Laptop Lifestyle too. 

http://gettingrichslowly.net  
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How Much Money Will You Earn From Your Writing In The Next Year?

The amount of money you can earn depends on how much writing you do. And I'm not 

going to lie to you and tell you that it will be easy. If you want to earn the money then 

you have to put in the hours of writing. 

But even if you only have a couple of hours to write every day, as long as you're fo-

cused there's no reason why you can't earn $36,000, $46,000 or even $56,000 or more. 

And I can personally guarantee that if you complete The 12 Month Writing Challenge 

you will earn a minium of $36,000 in the next year. 

FACT: If you're a good writer and you have the focus, drive and determination to com-

plete The 12 Month Writing Challenge, there is no question of you not earning $36,000+ 

by this time next year. I guarantee it. 

And if you don't take the challenge, how much will you earn… 

http://12mthchallenge.com  
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�

Work From Home As A Self Published Author

You're about to learn everything you need to know to start publishing fast. 

There are many books on the subject of self publishing because it is such a vast sub-

ject. 

But this book is different. 

This book will tell you how to self publish your book quickly, affordably and make it 

available worldwide, just like it says in the title. 

There are other ways to self publish, and this book only scratches the surface. But it's 

all you need to self publish your books fast so you can get on with your writing, which is 

what you really want to be doing, isn't it? 

And it doesn't matter whether you want to publish a digital ebook or a print book be-

cause you're about to find out how to do it all. 
http://selfpublishworldwide.com  
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The Wealthy Writer: How To Make $100K+ A Year Writing For The In-
ternet

Do you want to work from home? 
Do you want to be a writer? 
Do you want to earn over $100,000 every year from your writing? 

If that's what you REALLY want, then you CAN earn $100k a year writing for the inter-

net. 

http://cheritonhousepublishing.com/links/wealthywriter.html  
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Copyright Infringement - What To Do If Someone Steals Your Content 
And/Or If You Are Falsely Accused Of Stealing Someone's Content

This book details the stories of two authors, Ruth Barringham from Australia and 

Yuwanda Black from the USA. One author had her online content stolen and her name 

slandered when she complained about the theft; the other author was falsely accused of 

stealing someone's online content. 

In this book they both recount their stories of what happened, how they dealt success-

fully with it and what you can do if you're an online writer and you find yourself in the 

same position. 

http://inkwelleditorial.com 
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